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Jerry D. Hendrix AT&T Florida T: 850-577-5550
at&t Vice President 150 South Monroe St. F: 850-224-5073
Regulatory Relations Suite 400 Jerry.Hendrix@att.com
Tallahassee, FL 32301 www.att.com

October 17, 2007

Beth Salak, Director

Competitive Markets and Enforcement
Attn: Tariff Section

2540 Shumard Oak Boulevard
Tallahassee, Florida 32399-0850
Dear Mrs. Salak:

Pursuant to Florida Statute 364.051, we are filing revisions to our General Subscriber Service Tariff.
Attached for filing with the Commission are the tariff pages listed in Attachment B.

These revisions change the names of a few residence vertical services.
Acknowledgment, date of receipt and authority number of this filing are requested.
Yours very truly,

Jerry D. Hendrix (slg)

Vice President - Regulatory Relations

Attachments

Q‘seo Proud Sponsor of the LS. Olympic Team
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BellSouth Telecommunications - Florida
Attachment A
Page 1 of 1

Executive Summary

Description

As part of an effort to establish consistency in the naming of services throughout the AT&T service area,
this tariff filing changes the name of several residence telephone service features. These names are
consistent with billing information that will be used starting December 1, 2007. There is no change in the
operation or the pricing of the features.

Old Name New Name
Call Waiting Deluxe Call Waiting ID
Preferred Call Forwarding Selective Call Forwarding
Caller ID Deluxe Caller ID
Anonymous Call Rejection Anonymous Call Blocking
Call Selector Personalized Ring 6
Privacy Director service Privacy Manager service
Companion Services Package Calling Features Package

Customer Impact

Customers will receive natification of these changes in their bills during the months of November and
December, 2007.

Revenue Information

There is no revenue impact attributable to this change.

FL2007-171



BellSouth Telecommunications - Florida
Attachment B
Page 1 of 1

Tariff Pages to Become Effective November 1, 2007

General Subscriber Service Tariff

Title Page - First Revised Page 2
First Revised Page 3
First Revised Page 4
Subject Index - Sixth Revised Page 1
Fifth Revised Page 4
Seventh Revised Page 23
Third Revised Page 27
Section A2 - Sixth Revised Page 32.1
Thirty Seventh Revised Page 35
First Revised Page 35.5.2.17
First Revised Page 35.5.2.77
First Revised Page 35.5.2.78
First Revised Page 35.6.37.2
First Revised Page 35.6.42
Third Revised Page 35.6.50
First Revised Page 35.6.61
Fourth Revised Page 35.6.63.4
Section A3 - Fourth Revised Page 26.1
First Revised Page 26.2
Section A13 - Contents - Seventh Revised Page 9
Fourth Revised Page 13
Seventh Revised Page 15
Fourteenth Revised Page 16
First Revised Page 44
Second Revised Page 45
First Revised Page 46
First Revised Page 48
Sixth Revised Page 50.1
Twelfth Revised Page 52
Eighteenth Revised Page 53
Seventh Revised Page 90
Twelfth Revised Page 91
Fourth Revised Page 92
Fourth Revised Page 93
Fifth Revised Page 94
Section A42 - Second Revised Page 28
Second Revised Page 29
Third Revised Page 33
Third Revised Page 34
Section A113 - Eighth Revised Page 18



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF

TELECOMMUNICATIONS, INC.
FLORIDA
ISSUED: October 17, 2007+SSUEDB-Nevember-1,-2003

First Revised Page 20riginal-Page2

Cancels Original Page 2

EFFECTIVE: November 1, 2007EFFECHVE-December-1,-2003

BY: Marshal M. Criser |11, President -FL BY-+Joseph-P-LacherPresident-FL

Miami, Florida

GENERAL SUBSCRIBER SERVICE TARIFF FOR THE STATE OF FLORIDA

EXPLANATION OF SYMBOLS

When changes are made in any tariff page, a revised page will be issued canceling the tariff page affected; such changes will
be identified through the use of the following symbols:

(B)
©
©)
0

(M)

(N)
©)
R)
®

M
)

To signify rates established under bond

To signify a changed regulation or tariff

To signify discontinued rate, regulation or text

To signify increasein rate

To signify a move from one page to another with no change to text, regulation or
tariff

To signify new rate and/or new regulation, and/or new text

To signify obsoleted rate, regulation or text

To signify reduction in rate

To signify matter already appearing in ancther part of the tariff and repeated for
clarification

To signify a change in text but no change in rate or regulation

To signify USOC added or changed only

To signify vintaged tariff

V)
The preceding symbols will apply except where additional symbols are identified at the bottom of an individual page or at the

beginning or end of a section or paragraph.

TRADEMARKSAND SERVICEMARKS
AT&T Knowledge Ventures or an AT& T affiliated company BellSeuth-tntellectualProperty-Corperation-owns each the

trademarks or_and-servicemarks shown below. Each AH-of the trademarks or and-servicemarks shown below may or may not
be an offering available in this Tariff. Marks of other companieswill be identified on the tariff page where the mark appears.

BetSouth®-9-1-1 PinPoint® Service{9-1-1-PinPoint Service)
BetSouth®-AccuPulse® Service-{AceuPulse-Service)
BelSouth®-AdReach® Service-(AdReach-Service)
BeltSouth®-AdWatch® Service{AdWateh-Service)
BelSouth® Area Plus® Service/Plan{AreaPlus Service/Plan)

Back-Up™ Line{Back-Up-Line)

BellSouth Answers®™S™_(BallSouth-Answers)

Bell South Business Choice® Package{BeHSeuth-Business CheicePackage)
BellSouth Business Plus® Service/Plan{BeHSouth-Business Phis Service/Plan)
BellSouth Business® Products/Servi ces{BeH-Seuth-Business-Products/Services)
BellSouth Choice Rewards® Program-{(BelSouth-Choice Rewards-Program)
BellSouth Enhanced Solutions™ Service{BeHSeuth-Enhanced-Solutions Service)
BellSouth Essentials® Package-(Bel South-Essentials-Package)

BellSouth PSP Rewards® Plan{BeH South-PSP-Rewards Plan)

BellSouth Select Business ™/SM Cards/Program-{BeHSouth-Select Business Cards/Prograrm)
BellSouth Select® Cards/Program-{(BeHSouth-Select Cards/Program)

BellSouth Solutions® Package/Plan-{BeHSeuth-Sotutions PackagelPHan)

BusyConnect® Service

Materld appearing Onﬂ"IISDZI)epl’eII(lJSV gppeared on page(s) 3 of Ihlssadlon

%%%% EXEE XETEEE £

52

(NT)
(ND)
(ND)
(NT)
(ND)
(ND)
(ND)
(NT)
(ND)
(ND)
(NT)
(NT)
(ND)
(ND)
(NT)
(ND)
(NT)
mm

AII AT&T and BeIISoulh markscontaned herdnand as=t forthii |n ﬂ1etradm1arksand sarvice marks section of the BdlSouth Tariff areowned by AT& T Knowledge

Veturesor AT& T affiliated companies.



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF

TELECOMMUNICATIONS, INC.
FLORIDA
ISSUED: October 17, 2007+SSUEB-Nevember-1,-2003

First Revised Page 30riginal-Page-3

Cancels Original Page 3

BY: Marshal M. Criser |11, President -FL BY-+Joseph-P-LacherPresident-FL

Miami, Florida

GENERAL SUBSCRIBER SERVICE TARIFF FOR THE STATE OF FLORIDA

TRADEMARKSAND SERVICEMARKS (Cont’d)

AT&T Knowledge Ventures or an AT& T affiliated company

owns each the

trademarks or_and-servicemarks shown below. Each AH-of the trademarks or and-servicemarks shown below may or may not
be an offering available in this Tariff. Marks of other companies will be identified on the tariff page where the mark appears.

(Cont'd)

BellSouth®-BusyConnect®-Service {BusyConnect-Service)

BealtSouth®-Complete Choice®™ Plan/Option/Service{Cornplete Choice Plan/Option/Service)

BallSouth®-CourtesyComplete® Service{CeurtesyComplete Service)

BelSouth®-CrisisLink® Service {CrisisLink-Service)

BelSouth®-Custom Advantage’™/*™ Package-{Custom-Advantage Package)

BeltSouth®-DAB® Service{DAB-Service)

BeltSouth®-Data Answers™ Package-(Bata-Answers Package)
BeltSouth®-Digital ESSX® Service{Digita- ESSX-Service}
BeltSouth®-Digital Passport™ Service{Digital-Passpert-Service}

BelSouth®-ESSX® Service(ESSX-Service}

BellSouth®-FastAccess® | nternet Service(FastAccesstnternet-Service)

BelSouth®-FlexServ® Service(FlexServ-Service}
BellSouth®LightGate® Service{LightGate Service)
BeltSouth®-Megalink® Service-{Megakink-Service)
BeltSouth®-MemoryCall® Service-{MemeryCall-Service)
BetSouth®-Multi Serv® Service-(MutiServ-Service)
BeltSouth®-PreferredPack®M Plan{(PreferredPackPHan)

BellSouth®Premium Answers™ Package-(Premium-Answers Package)
BellSouth®Premium Plus Answers™ Package-(Premium-Plus Answers-Package)

BelSouth®-Prestige® Servi ce—(Pr%ngseF\Aee)

BealtSouth®-Privacy DirestorManager® Service{Privacy-DirectorService)

(DEL ETED)BeHSouth®-Products{Bel South-Products)
BeltSouth®-PulseLink® Service{PutseLink-Service)

BeSouth®-QuikComplete® Service{QuikComplete Service)

BeltSeuth®-RightTouch® Service{RightFouch-Service)
BealiSouth®-RingMaster® Service{RingMaster-Service)

(DEL ETED)BeHSouth®-Service (Belt South-Service)
Saver™ Service

BeliSouth®-Small Business Select® Program<{Smal-Business Select Program)
BetSouth®-SMARTGate® Service{SMARFGate Service)
BeltSouth®-SMARTLIne® Service{SMARTLiRe Service)
BetSouth®-SMARTPath® Service{SMARTPath-Service)
BetSeuth®-SMARTRing® Service {SMARTRing-Service)

BelSouth®-Stylist® Service{Styhist Service)
BelSouth®-SynchroNet® Service{SynehroNet Service)

Materid previously appearing on this page now appearson page(s) 2 of thissection.
Materid gopearing on thispage previoudy gppeared on page(s) 4 of thissection.

EFFECTIVE: November 1, 2007EFFECHVE-December-1,-2003

&~
(ND)

(M)(NT)
(NT)
(ND)
(NT)
(NT)
(ND)
(ND)
(NT)
(NT)
(ND)
(ND)
(NT)
(NT)
(ND)
(NT)
(NT)
(ND)
(ND)
(NT)
(NT)
(ND)
(ND)
(NT)
(ND)
(ND)
(NT)
(ND)

mm
(NT)
(ND)
(NT)
(NT)
(ND)
(ND)
(NT)

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

Veturesor AT& T affiliated companies.



BELLSOUTH

GENERAL SUBSCRIBER SERVICE TARIFF

TELECOMMUNICATIONS, INC.

FLORIDA

ISSUED: October 17, 2007+SSUEB-Nevember1,-2003

First Revised Page 40riginal-Page4

Cancels Original Page 4

EFFECTIVE: November 1, 2007EFFECHVE-December-1,-2003

BY: Marshal M. Criser |11, President -FL BY-+Joseph-P-LacherPresident-FL

Miami, Florida

GENERAL SUBSCRIBER SERVICE TARIFF FOR THE STATE OF FLORIDA

TRADEMARKSAND SERVICEMARKS (Cont’d)

AT&T Knowledge Ventures or an AT& T affiliated company

owns each the

trademarks or_and-servicemarks shown below. Each AH-of the trademarks or and-servicemarks shown below may or may not
be an offering available in this Tariff. Marks of other companies will be identified on the tariff page where the mark appears.

(Cont'd)

The REAL White Pages®<(Fhe REAL White Pages)

The REAL Y ellow Pages®{Fhe-REAL YellowPages)

BealSouth® TouchStar® Service{FouchStar-Service)
BelSouth®-Unlimited Answers™ Plan{Unlirited-Answers-Plan)
BeltSeuth®-Unlimited Plus Answers™ Plan-{Untimited PlusAnswers)
BeltSeuth®-Vaue Answers™{Package \ alue-Answers Package)
BetSeuth®-Vaue Plus Answers™ Package-(\aluePlus-Answers Package)
BeltSouth®-Visual Director® Service{\isqal-DirectorService}
BeltSouth®WatchAlert® Service-{WatchAlert-Service)

BeallSouth® WatsSaver® Service (\WatsSaver-Service)
BelSouth®-Winning Choice™ Package (Winning Choice Package)
BaltSouth®-ZipCONNECT® Service{ZipCONNECT Service)
Saver™™-_Service (Saver Service)

Materid previoudy appearing on this page now appearson page(s) 3 of thissection.

(ND)

(NT)
(NT)
(ND)
(ND)
(NT)
(NT)
(ND)
(ND)
(NT)
(NT)
(ND)
(NT)
(NM)

All AT& T and BdlSouth marks contained herain and as st forth in the tredemearks and sarvice marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Sixth Revised Page 1Fifth-RevisedPage 1

TELECOMMUNICATIONS, INC. Cancels Fifth Revised Page 1GaneelsFourth-Revised-Page1
FLORIDA
ISSUED: October 17, 2007+SSUEB:+—Juty-15-2004 EFFECTIVE: November 1, 2007EFFECTHVE-August-14,2004

BY: Marshall M. Criser |1, President -FL
Miami, Florida

SUBJECT INDEX

A.

SUBJECT SECTION
PN o o= (= o I D= oo OSSO A139.
ADUSIVE LBNQUBGE. ... ettt etttk ne st h e bt h st e bbbt e b e e h et nb e st e b bt ne ek e e e b et nb e st be st nn et e nnene e A2.2.10
Access Line TerminatioNS fOr WATS ..ottt et nn e renennenea A119.5.9
AACCESS SEIVICE LISHING 1.ttt ettt sttt sttt h e bbb e e e e et e Rt e R e e b e s b e eE e e e eE e e e meeRe e Rt eE e e benb et et e neenenbeebeseenes A6.7.1
Access Line Service for Payphone Service Provider TEIEPNONES ..o A7.4
PACCESSOIIES.......ueeeieteiesieeeesiasessseseesessesesssaaessaseessaseeasassaesssabees s beessambesesaabesssabeessesseeesaabesssabeeessnbeaeessbenssneeesanbensaas A2.2.4,A15.15
Accessories Provided Dy the SUDSCIDET ...t ne s A2.24
ACOUSLIC OF INAUCLIVE CONNECLIONS .......eveaiiiiireeieieie sttt sttt b et et b et s s b e e ke e b e st ne e st s b eb e se ke e e b e ne e st b e st ne et e e ene e Al15.14
Additional Engineering, Additional Labor and Miscellan€ous Charges...........cocveereerieereeeneseneseeesee e esesseseseses e seesens A5.3
AGAITIONG] LISLING ..ttt sttt et ee s e ke ke bt sb st b e bt ne b e b e s e e b st b e st ne b e e e b e e ne e st b e bt et e b e s e b e e nb e st et enenneben
Adjustment Of SErVICE ITTEQUIBITIES ........co.eei ittt b e e b et b et ae b e besb et e e e e e neebeeneseeee
Administrative Management SErVICE (AMS) ... ittt b e et e et e e et e e e st b e besaesbesaeean
AAVANCE PaYMENLS......cveieeiiieeiieieesste st
Advanced Intelligent Network (AIN) Services
AdWatch (BellSouth AIN Virtual Number Call Detail) SErVICE. .....cccouiueirieirieierrieesetre ettt A34.4
Aggregated Optional Calling Plan

S Y= S Yo OSSP TTRTTR A18.13
Aircom - Miami A3.8.17
Airline Companies and Federal AVIation AGENCY .......ccuoiiirireinesiine et ess et see s se b ss s e see e reseseesesneneneas A15.3.3
Airline Mileage BEIWEEN REIE CENLEIS........coui ettt sttt et se et shesee s e e e e st sbesbeseeabesbeseese e eseenesbeebeseesbeseenan A185
Alarm Detection and REPOrtiNg EQUIDMENL .......c.couiiririiiiieiriee s src e ss et sas st sesnesessesesesnens A115.1.5
AllOWANCE FOr INEEITUBLIONS ...ttt b e be b et et e e e e e neebesseesesteebeneensensenean A2.4.4, A119.5.14
F N L= g g = (=Y I 1] o OO TSRS URO POt A6.7.2
ANONYMOUS Call BIOCKING ...ttt A13.19.2
ANONYMOUS Call RGECLION (ACR) ... ettt ettt b e b e e e sa e e bt bt seesbdseesa et e st eaesheabesbesbesbeneenseneennan A13.19.2
ANSWEE SUPEIVISION ...ttt ettt sttt et aesbeste e e e et e bt ebeseesbeseeneemeeseeaeEEeabesee s e e e eseeadeseebeeadrEeebese et e e eneeneebeebesaenbenban Al13.61
ANSWENiNg SErvice, SECTELarial FaCilitiES.......ciiuiuiieieeiicise et e st h e e et ste et e s b e ste b e e e s b e nesteebeneese e eneenens A8.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.

(N)



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Fifth Revised Page 4Feurth-Revised-Page4

TELECOMMUNICATIONS, INC. Cancels Fourth Revised Page 4Caneels Third-Revised-Page 4
FLORIDA
ISSUED: October 17, 2007+SSUED:-Juhy-12,2004 EFFECTIVE: November 1, 2007EFFECHVEJuly-28,-2004

BY: Marshal M. Criser |11, President -FL BY-+Joseph-P-LacherPresident-FL

Miami, Florida

SUBJECT INDEX

SUBJECT SECTION

(00 I =] Lo ST TSP PR
CAll RELUIN ...ttt b ekt h st e b e bt bt H st e e b s e b e e E e e R e s e A AR e b e bt A e b e e e bt e e bt b e e e b et et e ne bt e
(00 S 1= ot (o S ST T O PRPRT
(07 | B I = o 1 o O SO TSP
Call DEEIl INFOMMELION .....ccieeirietiieieiite etttk b et se bbbt ek e b et e e st b a e ne b e s eb et e b e e b et s b e st et e st b s e nnenn
(07 | o) 1= o ] oo OSSPSR
Call PErSON (BEIIDOY) c.veeveeisiciiieetietee etttk b bbbt e bbbt e e bbb e b st b st ek e e bt b bt e
Call Tracking - BUIK CalliNg LINE ID........coiiiiiiieieisiet ettt bbbt ne ettt nne s

L0 | T (1 o O ST
Call WEITINGDEHIXEID ... .cuiiitiuiieenireeiteietsit et st seestasese sttt b st re b sebe e b e st s b e st e e eb e e b e e e b e st e b e bt e e eb e b e b e e e b e st e b e st nb e st b e st nnenennenn
CAIEN ID ..ttt
Caller ID - BESIC (INUITIDEN) ....eeieieeieeeeeii ettt ettt h e bt b e b e e e e e e e heeb e e b e s aese e s e e e meene e b e eaesbeebesbesee e e neensenes
Caler ID - Deluxe (with ACR) ...
CAIEN 1D = MUII-LINE ...ttt et b bt e bbbt bbbttt e bbbttt e b b A13.19.2
Calling Number Delivery BIOCKING = Per Call .......c.oouoiiiiiietiesiiee it A13.19.2
Calling Number Delivery Blocking - Permanent A13.19.2
CalliNG PlaNS = SAVES SEIVICE......iiuieeeeieeeieteite sttt sttt sttt e st et eaeiaestesbesee e e st ete s bt sbe s b e e e e e bt eaeeaeebeebese e be s e eeneeneeneenesbeabenean
Cancellation of Application Prior to Completion Of WOrK........ccc.ciiiiiiiiiiee e
Cancellation of Service for Cause........cccvevrreerreereresienreen:
Cantonment (Clear Springs and Gateswood, Alabama), Service to
CRllUIBE CAITIEN LISING ..e.vevteeteiitesisieiest ettt ettt s b bt se b b es b e st b £ e b e e e b et eb e st e b e st ne et et eb et b e e b e st et e s e
Central OffiCE Batery REVEISAl ........couo ettt ettt a bbb et h e bt sb e e be e bt sb e s b e se et e e e seeaesbeebeseeneenes
Central Office Blocking With OpErator SCrEENIMNG ........eovrveueiteuirreiire ittt ettt er et b et e s s e s neenis
Central OffiCe CONCENIIBLON SEIVICE .....veuireeiiieeiieeieest ettt bttt et b ettt bt ek saE et et s e s b s e b e et e e b et s e e st sb e st b st neenis
Central Office CONCENIAOr SEIVICE - TYPER A ...ttt sttt e eh e bt ee b e e she s bt st e b e saesbesbesee e e e e neeneenes

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.

EB
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BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Seventh Revised Page 23Sixth-Revised-Page 23

TELECOMMUNICATIONS, INC. Cancels Sixth Revised Page 23CaneelsFifth-Revised-Page 23
FLORIDA

ISSUED: October 17, 2007/SSUED:December-24-2003 EFFECTIVE: November 1, 2007EFFECTNEJandary-9;,-2004

BY: Marshal M. Criser |11, President -FL BY-+Joseph-P-LacherPresident-FL

Miami, Florida

SUBJECT INDEX

P.

SUBJECT SECTION
PAgING SEIVICE LISHING .v.vetetenirteiirieiirtetest ettt ettt ettt h bt e bt b st e bbb etk e e b et nb et b e st ne ke b eb e e et ene bt e ens A6.7.15
Payment Arrangements and Credit AIIOWEAINCES...........coiiiiiriirieeee et b e et b e bbb e e s A24
PAYMENT FOF SEIVICE ... ettt bbbt b bt h e b e b st e bt e b e b bt e b et b et nb e bt b e bt ne et e e b et neens A24.3
Period for the Presentation Of CLAIMS. ... nn s A255
Per USe THree-Way CalliNg .......cocierireiieiieesie sttt et s et e et e e st e e s aeneseesenseneseeseneesenenenns A13.94
PErsoNaliZE0 RING 6.ttt A13.19.2 )
PIC (Primary Interexchange Carrier) Change Charge...........cooieieiieieriese e e A195.7
PortEdge (BellSouth AIN SMS Access) Service - Limited Service Offering (LSO) ....c.cvveeveirreneieireeneseeseeeseeneeiens A34.6 @
PrEfEITEAPACK PlaN ...ttt b btk b st b s b ekt b et bbb bt ne et e e bt e ns A3.4.6 &
Preferred Call FOMWAITING. ...... oottt st et ae st e bese e b et e st e e e e e e e aeabeebesaesbeebeseeeeneenean A13.19.2
PremiSES WOIK ChargeS ....ccciiiiiiiiisiii sttt sse ettt s bt eetesbestesbesee e e seeseesesbesbeseeseneeneenentesbeneenbeneenean A4.25 A4.3.1
Prestige Communications Package (ODSOIELE) ...........ccureiriiiriinene e Al12.17 &
Prestige CommuUNICatiONS SENVICE (PCS) ..c.cuiiuiiieiit ittt sttt st b st e et ae b e b e sbe s s e e e e e e e st eaeebeebeseesbessenean &=
Prestige Deluxe Service (Obsoleted).........coooviveerreenn @
Prestige Single Line Service (PSLS) (Obsol eted) &5
Privacy DHECtOr-MANAGEN SEIVICE ......iuiriitiirieiiteei st ie ittt st et sa b et st bt s e bt e b e e ea e st et e st s ek e s e b et et e st b esene et e s ebenbenennenen . Q)]
Private Branch Exchange Service (PBX)
Private Line SampPling ATTBNGEIMIENT .........ccciiiiireiertireeeeeie ittt sesieesee e s sesieeaestasseseese e eaesseabesaessesseseenseneeseeneesesnesaesbessesean
Private Telephone Numbers - See Non-Published (Private) LiStiNG ......cccvveirieiiiinneree et A6.4
Provision and Ownership

(O DT (=i o] 7= PSSP A23.11

Of EQUIPMENE AN FACHTTIES. ....cveeteeeeee et b ettt e bbbt e e A2.3.10

OF Tel@PNONE NUMDEIS ...ttt s ee st e e ettt e st e b e e b e s b e b e b e st e m e e meebeeaeeb e bese e be s e e e e eseeneneees A2.3.12

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Third Revised Page 27Secend-Revised-Page 27

TELECOMMUNICATIONS, INC. Cancels Second Revised Page 27CaneelsFirst-Revised-Page 27
FLORIDA
ISSUED: October 17, 2007+SSUEB—Juty-12-2004 EFFECTIVE: November 1, 2007EFFECHVEJuly-28,-2004

BY: Marshal M. Criser |11, President -FL BY-+Joseph-P-LacherPresident-FL

Miami, Florida

SUBJECT INDEX

SUBJECT SECTION

S Y= S oSS T TP A18.13
Schedule of Charges for Connecting or Changing SEIVICE........ccuiiieirieiriei ettt A4.3
Secondary Service Charge APPIICALION. .........coi ettt e e e s et e s e ae e ese e teneseereneens A4.24
Secretarial Line TEMINGLONS .......c.ooiiiieiiieiireeeree et a e r e e e R e e e r e nn et nr e r e ee A108.2.4
Secretarial Service IN-Dialing ArTANGEMENTS. ..ottt sttt e bt sb et e e bt e e et eneneeneneenn Al12.7
SElECtiVE Call FOMWBITING 1.ttt s ettt sttt st et ar s et ar ettt A13.19.2
Selective Class Of Call SCIEENING.......couiireieieir ettt b et b bt e et e b et e e b e bttt b st neenin A13.12
Semiprivate Telephone Numbers - See Non-Listed (Semiprivate) LiStiNg ......cocoveereereerineinieiesieeseseesesiesesreeseeesnee s AB.5
Service Between Land Wire TEIEPNONES...... ..o ettt st e b e e ne e A18.3.1
SEIVICE CRBIGES. .....veneeeeie ittt ettt s st he st be e be s e e e bt st e bt e e b e e b e st e e e b e s e b et e b e R e b st A e e b e e e R £ b b€ AE b e e e b e e e b e ae b e st et ke s eb e et et s b enennenn
SEPVICE CargeS - DEfINITIONS. .o vttt h e bt e e e e et e bt s bt s bt se e s et e aeeaeebeeaesEeabene e s e e eseenesbeabeseeseneans
SEPVICE CarQES - EXCEPLIONS. ... cviiiiieeeit ettt ettt ettt sttt b bt sb e s b e s e e e et eaeeae e b e e be e e e e e e e ne e st ebe e bt nbeabe st eneeneesesnesbenben
Service Charges - Rates and Charges
SEIVICE IITOQUIAITEIES ...tttk b et hera e et e e b e et et e Rt e aeebe e b e ee e sE et et e n e e st ehe e bt nbeebeneenseneebesnenbenbea
Service Management SYSLEM (SMS) SEOTAOE. .....c.ciueuirriuiieieesriinies ettt ettt e b e bbb e bt sb et b st nn s neenn
Service Mark ProteCtion...........coeceveenenenneeeneesieenenieens

Service Order Charges - See Service Charges
Service Through Mobile Telephone Service Base SEALIONS.......c.c..ciriiirieiriie it
Sharing and Resale of Basic Local Exchange Service Listing
Simplified Message Desk INLEIfACE (SIMDI) ......ooiiiiiee sttt e bbb b et e e e e e e e e bt aesaesbesnenean
SIGNAITNG ATTBNGEIMIENTS. ...ttt ettt sttt ese e et e e b e e b es e b esene et e e s bes e ne e st e b e s E e b e e e b e st neese b entnb et e e eb et ebe e et eneaneneas
SPECTEl BIllING SEIVICES ...ttt rd etttk b e eb e et e s st e b e bt ee et et e a e e ae e b e ebesbeebesb et e s eseeneeresbeseeneenen
SPECIA CONSITUCTION ...ttt b ekt a et e b e E e bt ne e b e e b e st ne st b e RS e b S e e b e e e b st b e st ne et e e b e e et e e b et e
Special Line Filter (ODSOIEIEA) ........ouiiiieirieieereee et et b bbbt b ettt b et neenis

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFFSixth Revised Page 32.1FHth-Revised-Page-32.1

TELECOMMUNICATIONS, INC. Cancels Fifth Revised Page 32.1CaneelsFourth-Revised-Page-32-1
FLORIDA
ISSUED: October 17, 2007+SSYED:-September21,-2007 EFFECTIVE: November 1, 2007EFFECTHNE:-September24,-2007

BY: Marshall M. Criser |1, President -FL
Miami, Florida
A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Area of Period
Promotion Service Charges Waived Authority
(BELETED) B
BellSouth’s Florida Beginning September 24, 2007, residential local exchange customers of AT& T Communications of the Southern 9/24/2007 N}
Service Migration  States, LLC and AT& T Communications of the South Central States, LLC (AT& T Communications) will be to
Territory — Creditsand notified that they will be bulk transferred, in accordance with applicable state Commission and Federal 1/15/2008
From Central  Waiver Communications Commission (FCC) requirements, to Bell South Telecommunications, Inc, d/b/a AT& T Southeast.
Office where From September 24, 2007 through December 31, 2007, customers who opt out of the bulk transfer process and
services are request that their service be switched to AT&T SE will receive awaiver of the line connection charge (first and
available additional lines). Customers who are bulk transferred will not incur service connection charges.

Beginning November 12, 2007, residential customers who are transferred from AT& T Communicationsto AT& T N)

SE will be eligible to receive the following service plan and feature credits.  The service plans and feature credits
will be available under the following conditions:
. Customers are bulked migrated in accordance with the Federal Communi cations Commission’s (FCC) N)
bulk migration rules 47 CFR § 64.1120(e) and any applicable state bulk migration rules and,

e  Thecustomer'snew AT&T SE local service plans and/or features rates would exceed their existing Ny
AT&T Communications rates.
FLORIDA SERVICE PLAN MIGRATION CREDITS
From AT& T Comm Services Plan Tonew AT&T SE Plan Credit
One Rate Local cc $4.05 &)
One Rate State BPP 1.05 N
One Rate State cc 550 N
Call Plan — Unlimited 2 Pkg CcC 1.05 &)
Call Plan — Unlimited 3 Pkg cC 1.05 N
Employee Offer CC 6.05 ™
FLORIDA A LA CARTE FEATURESMIGRATION CREDITS
AT&T Comm Services Features AT&T SE Features Credit
Caller ID with Number Caller ID with Number $.05 &)
IAnonymous Call Regjection (ACR) IAnonymous Call Rejection{ACR)Blocking .55 (NT)
Call Forwarding Preferred Selective Call Forwarding Preferred 55 (ND
Privacy Screener with Caller ID, Nameand ACR _ |Privacy Screener with Caller ID, Name and 55 (ND)
ACRANnonymous Call Blocking (ND)
Privacy Directory with Complete Choice Privacy Birectory-Managerwith Complete Choicg  1.05 )
Call Forward Busy- Call Alert (for AOL and Other  [Internet Call Waiting 4.95 o~
ISPs)
Call Forwarding Busy/NoAnswer Call Forwarding Busy/NoAnswer 450 Al
Call Forwarding Busy No Answer - External Call Forwarding Busy No Answer - External 4.50
AT&T Voice Mail customers migrating from AT& T Call Plan Unlimited, Call Plan Unlimited Plus or Seasonal N)
Suspend to an AT& T SE basic access line and no additional features will receive a $1.05 credit for their voice mail
companion feature package. All other basic line voice mail customers who subscribe to additional vertical services
will receive a$2.00 credit.
Customers must maintain the qualified service plan or featurein order to receive the applicable credit as set forth &N

above. If acustomer disconnects or transfers service, the credits will be discontinued. The voice mail companion
feature credit will apply as long as customers do not change their voice mail service platform or transfer service.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.



BELLSOUTH
Revised-Page 35
TELECOMMUNICATIONS, INC.
35

FLORIDA

GENERAL SUBSCRIBER SERVICE TARIFF

Thirty Seventh Revised Page 35Fhirty-Sixth

Cancels Thirty Sixth Revised Page 35Canecels Thirty-Fifth-Revised-Page

ISSUED: October 17, 2007+SSUED:-DBecember-15.-2006

BY: Marshall M. Criser |1, President -FL
Miami, Florida

A2. GENERAL REGULATIONS

A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)

A. Thefollowing promotions are approved by the Commission: (Cont'd)

Area of Promotion

BellSouth's Service Territory
-From Central Officeswhere
Custom Calling servicesare

available.

BellSouth's Service

Service

Custom Calling services
(residence)

TouchStar services

Territory-From Central Offices (residence)

where TouchStar services are
available.

BellSouth's Service Territory
-From Central Offices where

RingMaster serviceisavailable.

BellSouth's Service Territory
-From Central Offices where
Prestige Communications
serviceis available.

BellSouth's Service Territory
-From Central Offices where
Privacy Director serviceis
available.

BellSouth's Service Territory
-From Central Offices where
Voice Mall Companion

services package is available.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

Veaturesor AT& T affiliated companies.

RingMaster service
(residence)

Prestige Communications
service
(residence)

Privacy Director-Manager
service
(residence)

Voice Mall Companion
services-Calling Features
package

(residence)

Charges Waived
Secondary Service Charge

Secondary Service Charge

Secondary Service Charge

Secondary Service Charge

Secondary Service Charge

Secondary Service Charge

EFFECTIVE: November 1, 2007EFFECHVEJanuary-1,-2007

Period Authority

01/01/07
to
12/31/07

01/01/07
to
12/31/07

01/01/07
to
12/31/07

01/01/07
to
12/31/07

01/01/07
to
12/31/07

01/01/07
to
12/31/07

(€N

(€N



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF First Revised Page 35.5.2.170riginal-Page

TELECOMMUNICATIONS, INC. Cancels Original Page 35.5.2.17
FLORIDA
ISSUED: October 17, 2007+SSYED+—January-29,2003 EFFECTIVE: November 1, 2007EFFECHNVE:February-13,-2003

BY: Marshall M. Criser |1, President -FL
Miami, Florida
A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Area of Promotion Service Charges Waived Period
Authority
BellSouth’s Complete Existing Complete Choice® --Customer who orders Privacy 02/13/03 (NT)
Choice® Privacy Residence customerswho order  Birecter®Manager will receive to
Director®Manager PromotionPrivacy Birector®Manager amonthly credit of $3.95 per 05/13/03
service. month against Complete
Choice® monthly rate (NT)
--BelSeuth® Complete Choice®

Multi-Line customers are not
digiblefor this offer.

--Customers can only take &
advantage of this offer on one
line.
&)
--Order must be placed on or
before May 13, 2003
B. This BeltSeuth-s-Complete Choice® Privacy Birector®Manager Promotion program will be available in these select wire (NT)
centersin Florida:
WC Code WC Name NMA
NSBHFLMA NEW SMYRNA BCH DAYTONA Ny
BEACH
MIAMFLPB MIAM POINCIANA MIAMI Ny
MIAMFLOL MIAM OPA LOCKA MIAMI N)
MIAMFHL MIAM HIALEAH MIAMI Ny
MIAMFLNS MIAM NORTHSIDE MIAMI Ny
FTLDFLOA FTLD OAKLAND FT. Ny
LAUDERDALE
NDADFLGG NDAD GOLDEN GLADES MIAMI &
PMBHFLTA PMBH TAMARAC FT. Ny
LAUDERDALE
FTLDFLSU FTLD SUNRISE FT. &
LAUDERDALE
MIAMFLNM MIAM NORTH MIAMI MIAMI N)

All AT& T and BdlSouth marks contained herain and as st forth in the trademarks and service marks section of the Bl South Tariff areowned by AT& T Knowledge
Venturesor AT& T ffiliated companies



BELLSOUTH
TELECOMMUNICATIONS, INC.
FLORIDA

ISSUED: October 17, 2007+SSUEB+-August-29,-2003

GENERAL SUBSCRIBER SERVICE TARIFF

First Revised Page 35.5.2.770riginal-Page

Cancels Original Page 35.5.2.77

BY: Marshal M. Criser I, President -FL BY-+Joseph-P-LacherPresident-FL

Miami, Florida

A2. GENERAL REGULATIONS

A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Area of Promotion Service

BellSouth’s Service Territory BeltSeuth®-Value Answers™

-- From Central Office where Bundle — includesBelSeuth®

services are available (Cont’ d) Complete Choice®
Service/BeltSeuth® Privacy
Director®-Manager
Service/BellSouth® Long
Distance Service

--Designated wire centers are:

Charges Waived
--Customersin wire centersin
designated Miami, Fort
Lauderdale, and West Pam
Beach Metropolitan Statistical
Areas (M SAs) who purchase
BeltSeuth®-Complete Choice®
service, a specified BellSouth®
Long Distance plan and
BellSeuth®-Privacy Director®

DEERFIELD BEACH MAIN, FT Manager service will receivea

LAUD MAIN RELIEF, CORAL
RIDGE DLC, CYPRESS,
JACARANDA, OAKLAND,
PLANTATION, SAWGRASS,
SUNRISE, WESTON,
HALLANDALE, PEMBROKE
PINES, WEST HOLLYWOOD,
HOLLYWOOD MAIN, CORAL
SPRINGS, FEDERAL,

MARGATE, TAMARAC, HMST

EAST, NARANJA,
HOMESTEAD MAIN, MIAM
AIRPORT, ALHAMBRA,
ALLAPATTAH, BAY SHORE,
MIAM BEACH, BISCAY NE,
CANAL, DADELAND BLVD,
FLAGLER, GRANDE,
HIALEAH, INDIAN CREEK,
KEY BISCAYNE, MIAM
METRO, MIAM| SHORES,
NORTH MIAMI, NORTHSIDE,
OPA LOCKA, PALMETTO,
POINCIANA, RED ROAD,
SILVER OAKS, W. DADE, W.
MIAMI, ARCH CREEK,
BRENTWOOD, GOLDEN
GLADES, OLETA, PERRINE
MAIN, BELLE GLADE MAIN,
BOYNTON BEACH MAIN,

DELRAY BEACH MAIN, DLBH between September 23, 2003 and

$3.00 per month discount on
their BelSouth®-Complete
Choice® service and awaiver of
the monthly recurring charge for
the BellSouth®-Privacy
Director®-Manager service.

--Customer cannot qualify for
this offer more than once.

--Out-of-region customers are
not eligible for this promotion.

--This offer can be combined

with any products not included in

this specific bundle.

--Thereis no minimum amount
of time that the customer must
stay with Bell South.

--Customer must subscribe to all
three products: BelSeuth®
Complete Choice® service,
BellSouth® Long Distance
service, and BelSeuth®-Privacy
Director®-Manager service.

--Customer must place order

KINGS POINT, JUPITER MAIN, December 21, 2003.

PAHOKEE MAIN, WPBH
GARDENS, GREENACRES,
HAVERHILL, LAKE WORTH,
WPBH MAIN ANNEX,
RIVIERA BEACH, ROYAL
PALM BCH.

--This offer is not available with
any other bundles that include
the three required components -
BellSeuth®-Complete Choice®
service, BellSouth® Long
Distance service, and
BellSeuth®-Privacy Director®
Manager service.

EFFECTIVE: November 1, 2007EFFECTHNE:-September23,-2003

Period
Authority
09/23/03
to
12/21/03

(NT)

(NT)

(NT)

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

Veturesor AT& T affiliated companies.



BELLSOUTH
TELECOMMUNICATIONS, INC.
FLORIDA

ISSUED: October 17, 2007+SSUED+-August-29,-2003

GENERAL SUBSCRIBER SERVICE TARIFF

First Revised Page 35.5.2.780riginal-Page

Cancels Original Page 35.5.2.78

BY: Marshal M. Criser I, President -FL BY-+Joseph-P-LacherPresident-FL

Miami, Florida

A2. GENERAL REGULATIONS

A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Area of Promotion Service
BellSouth’s Service Territory BeltSeuth®-Value Answers™
-- From Central Office where Bundle — includes BeltSeuth®

services are available (Cont’ d) Complete Choice®
Service/BeltSeuth® Privacy
Director®-Manager
Service/BellSouth® Long
Distance Service (Con't)

Charges Waived

--This promotion cannot be
combined with the reacquisition
bundle offer that includes
discount on BeltSouth®
Complete Choice® service,
BellSouth® Unlimited Long
Distance service, and
BellSeuth®-Voice Mail service.

--BellSouth will not proactively
convert the base of customers
who may already have these
three products. However, if a
customer who has al three
products callsin, they will be
offered the promotion. Also, any
customer who calls and asks for
the promotion and meets
eligibility will be given the offer.

--BellSouth reserves the right to
discontinue this promotion
without notice.

EFFECTIVE: November 1, 2007EFFECTHNE:-September23,-2003

Period
Authority
09/23/03 (NT)
to
12/21/03

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

Veturesor AT& T affiliated companies.



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF First Revised Page 35.6.37.20riginal-Page
35:6:37-2

TELECOMMUNICATIONS, INC. Cancels Original Page 35.6.37.2
FLORIDA
ISSUED: October 17, 2007+SSUED+-August-24,-2005 EFFECTIVE: November 1, 2007EFFECTHVE-Septermber-8,-2005

BY: Marshall M. Criser |1, President -FL
Miami, Florida

A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)
A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Period
Areaof Promotion  Service Description Authority
BellSouth’s Service  BellSouth Off-Net = BellSouth Off-Net Trial Offer allows residential subscribersto purchasea 1FR (Flat rate  9/08/2005  (NT)
Territory — From Trial Offer Line or equivalent service) with Caller ID-Beluxe and an dligible affiliate service or to
Central Office where DIRECTV® products. Customers will receive five dollars ($5.00) off the monthly rate  1/31/2006
services are available for Caller ID-Beluxe, free installation and twenty-five dollars ($25.00) cash-back.
Rules and Regulations N)
--Customers who place anew service order for a 1FR and Caller ID Deluxe plus an [A)
affiliate service bundle may receive free installation and twenty-five dollars ($25.00)
cash back.
--Twenty-five dollars ($25.00) cash back is applied against the landline service. Ny
--Activation fee waiver applies for landline service. [A)
--Requires one (1) affiliate product DIRECTV®, BellSouth FastAccess DSL, BellSouth N)
Long Distance, or Cingular Wireless®.
--Customer must subscribe to the eligible services on their new service order to receive [A)
this offer.
--Customers may be eligible for Bell South Answers Cash Back and BellSouth [A)
FastAccess DSL cash back offers. No other cash back offers will apply.
--Customers are eligible for one (1) (re)acquisition cash back promotion per twelve (12) [A0)
months.
--Offer will be extended to non-BellSouth wire-line, facilities-based win-back customers o)
upon demand.
--Qualified customers who subscribe to Bell South FastAccess DSL 3.0 service will be oy
eligible for the promotional discount of ten dollars ($10.00).
--Offer valid for only one (1) serviceline at the intended local service address. o)
--Customer can combine this with the service connection fee waiver promotion. oy
--Eligible affiliate products include Cingular Wireless® plans thirty-nine dollars and Ny
ninety-nine cents ($39.99) and up, BdllSouth FastAccess DSL 1.5, 3.0 or 6.0 (when
available), eligible DIRECTV® package plans forty-one dollars and ninety-nine cents
($41.99) and up.
--Only customers who correctly redeem the coupon will be digible, and the customer 40
must continue to have qualifying service at the time the check is processed. If the
customer cancels or discontinues the qualifying service, they will becomeindigible.
--BellSouth reserves the right to discontinue or modify this promotion at any time. Nl

All AT& T and BdlSouth marks contained herain and as st forth in the trademarks and service marks section of the Bl South Tariff areowned by AT& T Knowledge
Venturesor AT& T effiliated companies
All trademarks contained herein which are not owned by Bdl South are the property of their repectiveowners



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFFFirst Revised Page 35.6.420rigHal-Page-35:6-42

TELECOMMUNICATIONS, INC. Cancels Original Page 35.6.42
FLORIDA
ISSUED: October 17, 2007+SSUEDB-Nevember-30,-2005 EFFECTIVE: November 1, 2007EFFECTH/E-December-15,-2005

BY: Marshall M. Criser |1, President -FL
Miami, Florida
A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Period
Areaof Promotion Service Description Authority
BdllSouth’s Service BelSouth Customers who purchase the 2 Pack Bundle and an affiliate service will receive $50 Cash  12/15/05
Territory — From Reacquisition 2 Pack Back, optional voice mail service and a discount of $4.00. to
Central Officewhere BUndie Plan 12/1/06

Rul Regulati
services are available ules and Regulations

--Servicesinclude 1FR, Caller ID-Beluxe, Call Waiting Beluixel D, BellSouth Voice Mail
Companion-ServiceCalling Features Package, Star 98, Message Waiting Indicator, Call
Forward Busy Line, Call Forward Don’t Answer, and Bell South Long Distance (BSLD)
Basic Unlimited Value Plan

--There are no termination liability restrictions associated with this offer.

--Oncethe customer completes the above requirements they will receive the specified
discount for the products on their monthly bill.

--If the customer cancels or discontinues one (1) or more of the qualifying services, they
will beineligible for the discount.

--Offer may be combined with cash back offers or other promotional offers on the same
services, as such offers may be concurrently available from time to time, provided that
BellSouth reserves the right to prohibit the combination of this promotion with any other
promotion, at the Company’s sole discretion.

--Subscription to an affiliate product is required to obtain the reacquisition pricing of the
2 Pack package.

--The customer must place their order through a Bell South business office or outbound
telemarketing vendor or alternate channel asindicated.

--This offer may be extended to customers who call into a Bell South Residential Business
office and request this specific offer.

--Customer must either not currently have local service with BellSouth or not have
service with BellSouth on one or more of their existing lines, including the line on which
the service qualifying for this promotion will be provisioned, or must specifically request
the offer to be eligible to receiveit.

--Customer must have local service or equivalent (wirelessin lieu of wire-line) at the
same local service address on one or more of their existing lines.

--Customer must request service at the same address and in the same name, unless
customer is planning an imminent move from one address in BellSouth territory to
another address in BellSouth territory within thirty (30) days of responding to the offer.
In the case of an imminent move, the BellSouth representative can offer the customer the
promotion and place the order at the new address.

--Customer must not have had local service with BellSouth at least ten (10) days prior to
the new service connection date (unless they are an existing customer specifically
requesting this offer).

--The customer must fill out a coupon and mail the coupon to a specified address by a
specified date in order to receive the $50 Coupon. If the customer cancels or
discontinues the qualifying service prior to fulfillment, he will beineligible for the
reward.

--BellSouth reserves the right to discontinue or modify this promotion at any time
without notice.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF  Third Revised Page 35.6.50Second-Revised

Page35.6.50
TELECOMMUNICATIONS, INC. Cancels Second Revised Page 35.6.50Cancels First-Revised-Page
35.6.50

FLORIDA
ISSUED: October 17, 2007+SSUED: December29, 2006 EFFECTIVE: November 1, 2007EFFECTHVE: January-1,-2007

BY: Marshal M. Criser Il1, President -FL
Miami, Florida

A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)
A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Period
Areaof Promotion Service Description Authority
BellSouth’s Service  BeéllSouth Retention  All existing, new, and off net subscribers will be eligible to receive 2 Pack Plan and 1/1/07

Territory — From 2 Pack Bundle Plan Select Unlimited Value Plan at a price of $39.99 with the purchase of either DIRECTV® to
: or FastAccess DSL. The price of the 2 Pack Plan is $20.00; the only BSLD Unlimited
SC;‘ITLZZ‘(Z‘:E‘;VIEZ plan available with this bundle s Sdect Unlimited Value Plan at a price of $19.99, 1213107
Rules and Regulations

-This offer may be extended to customers who call into a Bell South residential business
office and request this specific offer.

-There are no termination liability restrictions associated with this offer.
-Customer must select the following products:

1FR

Caller ID-Beluxe

Call Waiting Beluxel D

(DELETED)
BellSouth Long Distance (BSLD) Select Unlimited Value Plan
DIRECTV® Tota Choice Plan or higher, or FastAccess DSL Ultra or higher

-Once the customer completes the above requirements they will receive the specified
discount for the products on their monthly bill. If the customer cancels or discontinues
one or more of the qualifying services, they will be ineligible for the discount.

-Offer may be combined with cash back offers or other promational offers on the same
services, as such offers may be concurrently available from time to time, provided that
BellSouth reserves the right to prohibit the combination of this promotion with any other
promotion, at the Company’s sole discretion.

-A specific long distance plan must be selected to receive the bundle pricing.

-Offer valid for only one (1) serviceline at the intended local service address.

-The customer must place their order through a BellSouth business office or outbound
telemarketing vendor or alternate channel asindicated.

-PIC and LPIC selection of BellSouth without selection of a qualifying long distance plan
does not qualify for a bundle and therefore will not enable customers to receive the
discount pricing or bundle offer.

-BellSouth Select Unlimited Savings Value Plan (BSLUS) must be selected.

-Customer must also purchase DIRECTV® or FastAccess DSL Ultraor higher.

-BellSouth reserves the right to discontinue or modify this promotion at any time without
notice.

All AT& T and BdlSouth marks contained herain and as st forth in the trademarks and service marks section of the Bl South Tariff areowned by AT& T Knowledge
Venturesor AT& T ffiliated companies
All trademarks and service marks contained herein which are not owned by Bell South are the property of their respective owners.
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BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFFFirst Revised Page 35.6.610rigHal-Page-35:6-61

TELECOMMUNICATIONS, INC.
FLORIDA

Cancels Original Page 35.6.61

ISSUED: October 17, 2007+SSUEB:+-December-1,-2006 EFFECTIVE: November 1, 2007EFFECHVE-December2,-2006

BY: Marshall M. Criser |1, President -FL
Miami, Florida

A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)

A. Thefollowing promotions are on file with the Commission: (Cont'd)

Areaof Promotion Service
BellSouth’s Service BellSouth
Territory — From Competitive
Central Officewhere Acguisition 2 Pack

. . Bundle
services are available

Period
Description Authority
Customers who purchase the 2 Pack Bundle and an affiliate service will receive $50 Cash  12/2/06 Ny
Back. to

2/27/07
Rules and Regulations Ny
--Servicesinclude 1FR, Caller ID-Beluxe, Call Waiting Beluxel D, BellSouth Voice Mail (NT)

Companion-ServieeCalling Features Package, Star 98, Message Waiting Indicator, Call
Forward Busy Line, and Call Forward Don’t Answer. The price of the 2 Pack bundleis
$18.00.

--Customer must select al least one (1) affiliate service to complete the bundle.

The 2-Pack packageisa class of servicethat isbundled with any affiliate service(s)
(BSLD,DTV, FastAccess DSL, Cingular). Optional BellSouth VVoice mail will be
available free for the life of bundle subscription.

--Customer must have at least one (1) wirelinelocal service or equivalent (wirelessin
lieu of wireline) with a provider other than BellSouth at alocal service address with in
the BellSouth territory. The customer must select BellSouth as their local service
provider.

--Customer must request the qualifying service at the same address and in the same name
as the existing service, unless customer is planning an imminent move from one address
in Bell South territory to another address within thirty (30) days of responding to the
offer. In the case of an imminent move, BellSouth can offer the customer the promotion
and place the order at the new address.

--This offer isnot valid for out of region customers who are new to BellSouth.

--This offer is not available to existing Bell South customers, however, this offer may be
extended to new or existing Bell South customers who call into a BellSouth residential
business office and request this specific bundle.

--Customer must not have had local service with BellSouth at least ten (10) days prior to
the new service connection date (unless they are an existing customer specifically
requesting this bundle offer).

--BellSouth employees are not eligible for this offer.

--Offer valid for only one (1) serviceline at the intended local service.

--Offer may be combined with cash back offers on other affiliates, or other promotional
offers on the same service, as such offers may be concurrently available from time to
time, provided that the Company reserves the right to prohibit the combination of this
promotion with any other promotion, at the Company's sole discretion. Customers may
combine this offer with the service connection fee waiver promotion.

--This offer is available only in markets where 2-Pack is available.

--BellSouth reserves the right to discontinue or modify this promotion at any time
without notice.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

Veturesor AT& T affiliated companies.



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF  Fourth Revised Page 35.6.63.4Fhird-Revised

TELECOMMUNICATIONS, INC. Cancels Third Revised Page 35.6.63.4Cancels Second-Revised-Page
FLORIDA
ISSUED: October 17, 2007+SSUED:-Septernber28-2007 EFFECTIVE: November 1, 2007EFFECTHVE: October 12007

BY: Marshal M. Criser Il1, President -FL
Miami, Florida

A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)
A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Period

Areaof Promotion  Service Description Authority
AT&T Forida Competitive Customers who purchase the 2 Pack package plus an affiliate service will receive $25 Cash  02/28/07  (6)
Territory — From Acquisition 2- Back and optional voice mail service. to
Central Officewhere Pack Bundle 12/31/07
servicesare available (BUNS5) Rules and Regulations

--The 2-Pack package is a class of service that is bundled with any affiliate service(s)

(BSLD, DIRECTV®, FastAccess DSL, Cingular®). Competitive Acquisition customers

who purchase this bundle will be eligible for $25 Cash back.

--The 2 Pack class of service will include the following component, Bundle USOC BUN55, (@]

PAMA 6 Class of service (1FR, Caller ID-Beluxe, Call Waiting Deluxel D, Bell South Voice
Mail-eompanion-servicesCalling Features Package, *98 service, Message Waiting
Indicator, Call Forward Busy Line, Call Forward Don’t Answer). The price of the 2 pack is
$18. Customer must select a least one (1) affiliate service to complete the bundle. Optional
BellSouth VVoice mail will be available free for life of bundle subscription.

--Customer must have at least one wirdline local service or equivalent (wirelessin lieu of
wireline) with a provider other than BellSouth at alocal service address with in the
BellSouth territory.

--The customer must select BellSouth astheir local service provider.

--Customer must request the qualifying service at the same address & in the same name as
the existing service, unless customer is planning an imminent move from one addressin
BellSouth territory to another address within thirty (30) days of responding to the offer. In
the case of an imminent move, BellSouth can offer the customer the promotion & place the
order at the new address.

--This offer isnot valid for out of region customers who are new to BellSouth.

--This offer may be extended to new or existing BellSouth customers who call into a
BellSouth residential business office and request this specific bundle.

--Customer must not have had local service with BellSouth at least ten (10) days prior to the
new service connection date (unless they are an existing customer specifically requesting
this bundle offer)

--BellSouth employees are not eligible for this offer.

--Offer cannot be combined with Alliance College Graduate $50 Target® GiftCard or
Alliance PreMover $50 Target® GiftCard. Offer may be combined with cash back offers on
other affiliates, or other promotional offers on the same service, as such offers may be
concurrently available from time to time, provided that the Company reserves the right to
prohibit the combination of this promotion with any other promotion, at the Company's sole
discretion. Customers may combine this offer with the service connection fee waiver
promotion.

All AT& T and BdlSouth marks contained herain and as st forth in the trademarks and service marks section of the Bl South Tariff areowned by AT& T Knowledge
Venturesor AT& T ffiliated companies
All trademarks and service marks contained herein which are not owned by Bell South are the property of their respective owners.
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A3. BASIC LOCAL EXCHANGE SERVICE

A3.4 Flat Rate Service (Cont'd)
A3.4.5 Optional Payment Plansfor Multi-Line Flat Rate Service (Obsoleted, See Section A103)
A3.4.6 PreferredPack Plan
A. Description of Service

1. The PreferredPack plan provides the features/services specified following and a flat rate access line with Touch-Tone
capability.

2. The rate specified herein entitles a residence subscriber to unlimited calling to al exchange access lines within the
subscriber’slocal calling area as defined in A3.3.1-of this Tariff.

3. Therate specified herein also entitles a residence subscriber to unlimited use of the features/services specified following
from the listed sections of this Tariff:

A13.9 Call Waiting Beluxel D, Three-Way Calling, Call Forwarding Busy Line, Call Forwarding Don't
Answer (with or without Ring Control), Star 98 Access

A13.19 Cadller ID-DBeluxe, Call Return

A13.47 Message Waiting Indication

A13.70 Privacy BirecterManager service
B. Regulationsand Limitations of Service

1. The PreferredPack plan is only available to residence subscribers. A residence subscriber may select any suitable
combination of the features/services listed in A3.4.6.A.3.

2. All rules, regulations and limitations specified in the Fariff—sections listed in A3.4.6.A.3 apply to the respective
features/services requested as part of this package.

3. All features/services are furnished only from centra offices that have been arranged to provide these services. The
features/services are provided subject to availability of facilities.

4.  Service charges specified in Section Ad—of-thisTariff do not apply for transactions in which a subscriber only modifies
an existing PreferredPack plan package by adding, deleting or changing features/services requested as part of the
package.

5. Exigting customers of the PreferredPack plan can not take advantage of special promotions for the PreferredPack plan or
any of the features/services specified in A3.4.6.A.3 preceding unless specifically alowed by the terms of the specia
promotion.

6. The PreferredPack plan can be suspended as specified in A2.3.16-ef-thisFariff. During the period of suspension, the rate
specified following applies.

C. Ratesand Charges
1. Thefollowing monthly rates apply for the PreferredPack plan.

Suspend Monthly usocC
Rate Rate
(8  Perplan package $5.50 $27.00 PAMAS5

All AT& T and BdlSouth marks contained herain and as st forth in the tredemearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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A3. BASIC LOCAL EXCHANGE SERVICE

A3.4 Flat Rate Service (Cont'd)

A3.4.7 2 Pack Plan
A. Description of Service

1
2.

The 2 Pack Plan provides the features/services specified following and aflat rate access line with Touch-Tone capability.

The rate specified herein entitles a residence subscriber to unlimited calling to al exchange access lines within the
subscriber’slocal calling area as defined in A3.3.1.

The rate specified herein also entitles a residence subscriber to unlimited use of the features/services specified following
from the listed sections:

A13.9 Call Waiting Beluxel D, Call Forwarding Busy Line, Call Forwarding Don't Answer (with or without
Ring Control), Star 98 Access

A13.19 Caller ID-Beluxe
A13.47 Message Waiting Indication

B. Regulationsand Limitations of Service

1

6.

The 2 Pack Plan is only available to residence subscribers. A residence subscriber may select any suitable combination
of the features/services listed in A3.4.7.A.3, but the customer must select Call Waiting Beluxe 1D and Caller ID-Beluxe.

All rules, regulations and limitations specified in the Tariff sections listed in A3.4.7.A.3 apply to the respective
features/services requested as part of this package.

All features/services are furnished only from central offices that have been arranged to provide these services. The
features/services are provided subject to availability of facilities.

Service charges specified in Section A4 do not apply for transactions in which a subscriber only modifies an existing 2
Pack Plan package by adding, deleting or changing features/services requested as part of the package.

Existing customers of the 2 Pack Plan can not take advantage of special promotions for the 2 Pack Plan or any of the
features/services specified in A3.4.7.A.3 preceding unless specifically alowed by the terms of the special promotion.

The 2 Pack Plan can be suspended as specified in A2.3.16. During the period of suspension, the rate specified following
applies.

C. Ratesand Charges

1

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

The following monthly rates apply for the 2 Pack Plan.
Suspend Monthly usocC
Rate Rate
(8  Perplan package $5.50 $22.00 PAMAG

Veturesor AT& T affiliated companies.
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Al13. MISCELLANEOUS SERVICE ARRANGEMENTS
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A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.9 Custom Calling Services (Cont'd)

A13.9.1 Description of Service (Cont'd)

J.  Call Forwarding Multipath
Provides customers who subscribe to Call Forwarding Busy Line, Call Forwarding Don't Answer, Customer Control Call
Forwarding Busy Line, Customer Control Call Forwarding Don't Answer, Call Forwarding Variable, or Remote Access Call
Forwarding Variable the capability to specify the number of calling paths that will be forwarded to another tel ephone number.

K. Remote Access Call Forwarding Variable
Provides a customer the Call Forwarding Variable feature and the capability to activate and deactivate the service remotely
from any line/equipment capable of Touch-Tone signaling rather than only from the base station line. This feature does not
require that a courtesy call be completed to the forward-to telephone number.

L. Cal Waiting Beluxel D {C\WD)
Allows a customer to control the treatment applied to incoming calls while the customer is of-hook on a call. Call Waiting
DBeluxel D includes the functionality of the Call Waiting feature and provides several additional call disposition options.
Call disposition options provided with Call Waiting Beluxel D include:
- Answer the waiting call, placing the first party on hold
- Answer the waiting call, dropping the first party
- Direct the waiting caller to hold viaarecording
- Forward the waiting call to another location (e.g., a voice mailbox or Telephone Answering Service)
- Conference the waiting call with the existing, stable call and, if desired, subsequently drop either leg of the "conferenced”
call.

Utilization of the full capabilities of Call Waiting Beluxel D requires the use of an Analog Display Services Interface (ADS) -
compatible telephone at the customer's premises. The installation and maintenance of the ADSI-compatible CPE and its
technical capability to function in conjunction with the features specified herein is the responsibility of the customer. The
Company assumes no liability, and will be held harmless, for any incompatibility between this equipment and the network
features described herein.

M. Three-Way Calling with Transfer

This feature allows a user to hold an in-progress call and complete a second call while maintaining privacy from the first call,
or to add on the previously held call for a three-way conference. Incoming calls may be transferred to another access
arrangement on an inter- or intra-switch basis. Where the subscriber originates both legs of a three-way call, those legs will
remain bridged together when the subscriber goes on hook when at least one of the legs is an intra-switch call. Where the
subscriber originates two inter-switch legs of a three-way call, both legs remain bridged when the subscriber goes on hook
where the serving switch is not a5ESS switch. For such calls in a 5ESS switch, both inter-switch legs are disconnected when
the subscriber goes on hook.

N. Star 98 Access

Allows a subscriber to access a service, generally their local voice mail service, when they dial *98 from their home or
business telephone line.  Star 98 Access connects the customer to the local telephone number, generally of their voice mail
provider, to whom their calls are forwarded viaaversion of Call Forwarding Don’t Answer.

O (DELETED)

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.9 Custom Calling Services (Cont'd)
A13.9.2 Rules, Regulations and Limitations

H.

Call Forwarding Multipath

Where facilities permit for a single (non-rotary) exchange line/trunk or a rotary (hunting) arrangement of 10 or less

lines'trunks, up to 10 calling paths will be provided a no charge. For a hunting arrangement greater than 10 lines/trunks,

additional paths (in excess of the 10 provided at no charge) can be purchased. The total number of calling paths cannot exceed

the number of lines/trunks in the forwarding hunting arrangement. In all cases, the number of call forwarding paths is

dependent upon the terminating capability of the forward-to directory number. For the Call Forwarding Don't Answer feature

each call will be forwarded at the completion of each ring cycle. A service order charge will apply to requests to increase or

decrease the number of calling paths. The service order charge will not apply for the first sixty (60) days following the

effective date of this Tariff.

Call Waiting Beluxel DLCWDB)

1. Except where specifically provided otherwise in this Tariff, Call Waiting-BeluxelD is furnished only to single line
residence customers.

2. Subscribersto Call Waiting Beluxel D must have Touch-Tone service.

3. The customer must have a Calling Identification Delivery feature, such as Caller ID-Basic or Caller ID-Beluxe for the
calling identification data of the waiting call to be provided following the Call Waiting Beluxel D aerting tone.

4. The customer must subscribe to a Call Forwarding Don't Answer feature in order to forward a waiting call to another
location.

5. All terms and conditions, including rates, for the other features associated with the line are as described in the
feature-specific sections of this Tariff. Such features must be ordered separate from Call Waiting Beluxel D.

6. Servicechargesfor establishment of Call Waiting Beluxel D on a customer's line do not apply.
Three-Way Calling with Transfer

This feature shall not be used to extend calls on a planned and continuing basis to intentionally avoid the payment in whole or
in part of message charges, toll or otherwise, that would regularly be applicable between the stations bridged together by the
subscriber.

Star 98 Access

1. Star 98 Access is only available to subscribers on lines which are equipped with a version of Call Forwarding Don’'t
Answer.

2. Star 98 Access is provisioned on a per line basis and functions only from a line provisioned with this feature and the
appropriate auxiliary calling festures.

3. Star 98 Access is not available on ISDN, Prestige®, Foreign Central Office (FCO), Foreign Exchange (FX) lines or any
Centrex type service.

4.  Star 98 Access may not be compatible with all auxiliary calling features.

L (DELETED)
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A13. MISCELLANEOUS SERVICE ARRANGEMENTS
A13.9 Custom Calling Services (Cont'd)

A13.9.3 Rates
A. Residence!
1. Non-Package
Monthly
Rate usoC

(@  Call Forwarding Variabl€? $5.95 ESM
(b)  Three-Way Calling? 6.00 ESC
()  Call Waiting? 6.95 ESX
(d)  Speed Calling (8-Code)? 5.95 ESL
(&  Speed Cdlling (30-Code)? 5.95 ESF
(f)  Call Forwarding Busy Line? 1.50 GCE
(9) Call Forwarding Don't Answer? 150 GCJ
(h)  Customer Control Call Forwarding Busy Line? 3.50 GJP
(i)  Customer Control Call Forwarding Don't Answer? 4.00 GJC
(i)  cal Forwarding Busy Line Multipath or Customer Control 3.00 CFSBX

Call Forwarding Busy Line Multipath®
(k)  Cal Forwarding Don't Answer Multipath or Customer Control 3.00 CFSDX

Call Forwarding Don't Answer Multipath®
()  cal Forwarding Variable Multipath or Remote Access Call 4.00 CFSVX

Forwarding Variable Multipath®
(m) Remote Access Call Forwarding Variabl€? 7.00 GCz
(n)  Call Waiting Beluxe’| D 795  ESXD+
(0) Call Forwarding Don't Answer with Ring Control? 150 GCJRC
(p)  Three-Way Calling with Transfer 695 ESCWT
(q) Star 98 Access’ 1.00 S98AF

Notel: A secondary service charge is applicable to al listed services except for Call Waiting Beluxe
1D when provided on a separate order. (No service charges apply to Call Waiting BeluxelD.)
No other service charges are applicable.

Note2:  Monthly rate per central office line equipped.
Note3:  Monthly rate for each path in excess of ten paths.

Note4:  Appropriate local or toll usage charges apply for calls originated by the subscriber, including
connections which continue after the subscriber exits the call.

All AT& T and BdlSouth marks contained herain and as st forth in the tredemearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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A13. MISCELLANEOUS SERVICE ARRANGEMENTS*

A13.19 TouchStar® Service (Cont'd)
A13.19.2 Definitions of Feature Offerings (Cont'd)

B.

Repeat Dialing (Cont'd)

If the called line is busy, a confirmation announcement is heard, the customer hangs up and a queuing process begins. For the
next 30 minutes, both the calling and called lines are checked periodicaly for availability to complete the call. If during this
queuing process the called line becomes idle, the customer is notified, via a distinctive ring, that the network is ready to place
the call. When the customer picks up the telephone the call will autometically be placed. In some locations, due to
technological limitations, Repeat Dialing must be purchased with Call Return.

This feature is available, facilities permitting, to residence and business customers as follows. &) monthly subscription, or b)
per activation/occasion. If the customer subscribes to the feature on a monthly basis, unlimited access is provided with no
additional charge for each activation. Where facilities permit, the feature may be utilized on a non-subscription basis with a
per occasion charge for each activation. Access to the usage option can be restricted at the customer's request at no charge.

Personalized Ring 6 a.k.a. Call Selector

Call-SelecterPersonalized Ring 6 provides a distinctive ringing pattern to the subscribing customer for up to six specific
telephone numbers.

The customer creates a screening list of up to six telephone numbers through an interactive dialing sequence. When acall is
received from one of the predetermined telephone numbers, the customer is aerted with a distinctive ringing pattern (short,
long, short). Calls from telephone numbers not included on the screening list will produce a normal ring.

If the customer subscribes to Call Waiting in A13.9.1.A.3 of this Tariff and acall is received from a telephone number on the
Call-SelectorPersonalized Ring 6 screening list while the lineisin use, the Call Waiting tone will also be distinctive.

When a telephone number on the Gall-SelectorPersonalized Ring 6 screening list also appears on the PreferredSelective Call
Forwarding list, the PreferredSel ective Call Forwarding will take precedence. Likewise, when the same number is shown on
the Call Block list, the call will be blocked.

A customer's line will not produce a distinctive aert if the calling line is not referenced to and originated by the main
telephone number or a Telephone Number identified number that represents all the lines in a collection of lines, such as
multi-line hunt groups.

Selective Call Forwarding a.k.a. Preferred Call Forwarding

PreferredSelective Call Forwarding allows the customer to transfer selected calls to another tel ephone number. A screening list
of up to six numbers is created by the customer and placed in the network memory via an interactive dialing sequence.
Subsequently, calls are forwarded to the Call Forwarding telephone number only if the calling number can be obtained and is
found to match a number on the screening list.

If the customer also subscribes to Call Block and the same telephone number is entered on both screening lists, the Call Block
feature must be deactivated to allow the call to forward.

This feature will not work if the calling line is not referenced to and originated by the main telephone number, or a Telephone
Number identified number that represents al the lines in a collection of lines such as multi-line hunt groups.

EFFECTIVE: November 1, 2007EFFECTHVEJuly-15,-1996
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A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.19 TouchStar® Service (Cont'd)

A13.19.2 Definitions of Feature Offerings (Cont'd)
E. Call Block
This feature provides the customer the ability to prevent incoming calls from up to six different telephone numbers.

A screening list is created by the customer either by adding the last number associated with the line (incoming or outgoing), or
by pre-selecting the telephone numbers to be blocked. When a call is placed to the customer's number from a number on the
screening list, the caller receives an announcement indicating that the party he is attempting to call does not wish to receive
calsat thistime.

If the customer also subscribes to Preferred-Selective Call Forwarding and/or GaH-SelectorPersonalized Ring 6 and the same
telephone numbers appear on those screening lists, Call Block will take precedence.
This feature will not work if the incoming call is from a telephone number in a multi-line hunt group, unless the telephone
number is the main telephone number in the hunt group, or is Telephone Number identified. Additionaly, this feature will
not block calls from coin or cellular telephones or operator assisted calls.

F. Call Tracing
Call Tracing enables the customer to initiate an automatic trace of the last call received.
Upon activation by the customer, the network automatically sends a message to the Company's Security Department indicating
the calling number, the time the call was received, and the time the trace was activated. The customer using this feature would
be required to contact the local business office or Annoyance Call Center for further action. The customer is not provided the
traced number. At the customer's request, the Company will provide assistance and support. If the customer pursues with law
enforcement, the Company will provide the call tracing information to law enforcement.

Only calls from within the same TouchStar® service capable area are traceable using Call Tracing.

This feature will not work if the incoming call is from a telephone number in a multi-line hunt group, unless the telephone
number is the main telephone number in the hunt group, or is Telephone Number identified.

If the customer makes or receives another call after hanging up from the annoying call, prior to activating the trace, Call
Tracing will not record the correct number.

Call Tracing is available to residence and business customers as follows: (a) monthly subscription, or (b) per
activation/occasion. If the customer elects to subscribe to Call Tracing on a monthly basis, unlimited access to the feature is
provided with no additional charge for each activation. Where facilities permit, any customer may utilize Call Tracing on a
non-subscription basis with a per occasion charge for each successful activation of the feature.

Subject to the availability of facilities, access to usage based Call Tracing can be restricted at the customer's request at no
charge.

G. Cadller ID - Basic (Number Delivery)
This feature enables the customer to view on adisplay unit the Directory Number (DN) on incoming telephone calls.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
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A13. MISCELLANEOUS SERVICE ARRANGEMENTS* ™D

A13.19 TouchStar® Service (Cont'd) m
A13.19.2 Definitions of Feature Offerings (Cont'd)

G. CadllerID - Basic (Number Delivery) (Cont'd)

When Caller ID - Basic is activated on a customer's line, the Directory Numbers of incoming calls are displayed on the called
CPE during the first long silent interval of the ringing cycle.

Any customer subscribing to Caller ID - Basic will be responsible for the provision of a display device which will be located
on the customer's premises. The installation, repair, and technical capability of that equipment to function in conjunction with
the feature specified herein will be the responsibility of the customer. The Company assumes no liability and will be held
harmless for any incompatibility of this equipment to perform satisfactorily with the network features described herein.

If the incoming call is from a caller served by a PBX, generally only the main number of the PBX istransmitted and available
for display. However, in certain circumstances, where facilities permit, the information associated with the actual station
originating the call may be transmitted and available for display.

If theincoming call originates from a multi-line hunt group, the telephone number transmitted will always be the main number
of the hunt group unless, facilities permitting, the line is Telephone Number (TN) identified within the group.

Calling number information via Caller ID - Basic is not available on operator handled calls.
H. Caller ID ak.a. Caler ID ~-Deluxe (Name and Number Delivery) M

This feature enables the customer to view on a display unit the calling party Directory Name and Directory Number (DN) on
incoming telephone calls.

A maximum of 15 charactersis alowed for transmission of the calling party Directory Name.

When Caller ID—Deluxe is activated on a customer's line, the calling party Directory Name and Directory Number on m
incoming calls will displayed on the called CPE during the first long silent interval of the ringing cycle. The date and time of
the call is also transmitted to the Caller |D—Beluxe customer.

Caller ID—Beluxe a so includes Anonymous Call Rejection-Blocking (ACR) where facilities are avail able. This feature allows m
customers to automatically reject incoming calls when the call originates from a telephone number which has invoked a

blocking feature that prevents the delivery of their number to the called party. When AGR-Anonymous Call Blocking is

activated on the customer's line and an incoming call marked private is received, the called party's telephone will not ring. The

cal will be routed to an announcement and subsequently terminated. The announcement informs the calling party that the

person he or she is trying to reach will not accept the call as long as the calling number is not delivered. Incoming calls are

checked for acceptance or rejection by Anonymous Call Rejection-Blocking regardless of the current state of the Anonymous

Call Blocking AGR-customer's line (e.g., off hook or idl€).

Subsequent to establishment of Caller ID—Deluxe, Anonymous Call Blocking ACR-can be activated and deactivated at the m
customer's discretion through theuse of preassigned feature access codes.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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ISSUED: October 17, 2007+SSYED+—Iuhy-1-1996

BY: Marshal M. Criser |11, President -FL BY-+Joseph-P-LacherPresident-FL

Miami, Florida

A13. MISCELLANEOUS SERVICE ARRANGEMENTS*

A13.19 TouchStar® Service (Cont'd)
A13.19.2 Definitions of Feature Offerings (Cont'd)

K.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

Call Tracking - Bulk Calling Line Identification (BCLID) (Cont'd)

Information is transmitted to the Call Tracking customer over a separate channel which is required for feature operation.
Calling and called Directory Numbers (DN), time of day the call was received, busy-idle status of the called line, and the
caling line type (individual or group) are delivered to the customer. This information should be received by the customer's
CPE shortly after reception of the incoming call.

Any customer subscribing to Call Tracking will be responsible for the provision of compatible customer premises equipment
(CPE) which will receive, trandate, display and/or store the transmitted data. The installation, repair, and technical capability
of that equipment to function in conjunction with the feature specified herein will be the responsibility of the customer. The
Company assumes no liability and will be held harmless for any incompatibility of this equipment to perform satisfactorily
with the network features described herein.

If theincoming call is from acaller served by a PBX, generally only the main number of the PBX istransmitted and available
for display. However, in certain circumstances where facilities permit, the information associated with the actua station
originating the call may be transmitted and available for display.

If the incoming call originates from a Multi-Line Hunt Group, the telephone number transmitted and available for display will
always be the main number of the hunt group.

If the incoming call is from a customer who subscribes to RingMaster® service, the telephone number transmitted will always
be the main number rather than the RingMaster® service number.

Charges for Call Tracking are applicable on a per subscription and a "per caling number delivered" basis, plus appropriate
Service Charges for establishment of the feature on the customer's line.

(Obsoleted, See Section A113.)
Anonymous Call Blocking a.k.a. Anonymous Call Rejection

This feature allows customers to automatically reject incoming calls when the call originates from a telephone number which
has invoked a blocking feature that prevents the delivery of their number to the called party. When Anonymous Call Rejection
Blocking is activated on the customer's line and an incoming call marked private is received, the called party's telephone will
not ring. The call will be routed to an announcement and subsequently terminated. The announcement informs the calling
party that the person he or she is trying to reach will not accept the cal as long as the calling number is not delivered.
Incoming calls are checked for acceptance or rejection by Anonymous Call Rejection-Blocking regardless of the current state
of the Anonymous Call Blocking AGR-customer's line (e.g., off hook or idle).

A service order is required to establish or discontinue Anonymous Call RejectionBlocking. Subsequent to establishment, the
feature can be activated and deactivated at the customer's discretion through the use of preassigned feature access codes.

Veturesor AT& T affiliated companies.

EFFECTIVE: November 1, 2007EFFECTHVEJuly-15,-1996

(NT)

BB



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFFSixth Revised Page 50.1FHth-Revised-Page 50-1

TELECOMMUNICATIONS, INC. Cancels Fifth Revised Page 50.1CaneelsFeurth-Revised-Page 50-1
FLORIDA
ISSUED: October 17, 2007+SSUEB:—Juty-16-2003 EFFECTIVE: November 1, 2007EFFECTHVE-August-1,2003

BY: Marshal M. Criser |11, President -FL BY-+Joseph-P-LacherPresident-FL

Miami, Florida

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.19 TouchStar® Service (Cont'd) m

A13.19.3 Regulations and Limitations of Service
A. Thefollowing limitations apply:

1. TouchStar® service is provided subject to the availability of facilities. Additionally, the features described will only ()]
operate on calls originating and terminating within TouchStar® service equped offices. Also, feature screening lists can
only contain tel ephone numbers of subscribers served out of TouchStar® service capable offices.

2. TouchStar® service features are available to single and multi-line residence and business customers unless otherwise )
specified foIIowmg TouchStar® services are compatlble with either rotary dial or Touch-Tone service, except that
BusyConnect® service will not work with rotary dial in most offices. Caller ID - Basic and Caller ID—Behuxe are
available for single and multi-line residence and business customers. Enhanced Caller ID and Enhanced Caller ID with
Call Management are available only to business customers with non-hunting lines or on the last line of a series
completion arrangement. Enhanced Caller ID and Enhanced Caller ID with Call Management are not available for
Centrex Type Services customers. Caller ID-Basic, Caller ID-Deluxe, and Enhanced Caller ID and Enhanced Caller ID
with Call Management are not available for Private Branch Exchange (PBX) customers. Call Tracking (BCLID) is not
available for single line arrangements but it is available for PBX and multi-line business customer. Neither Caller
ID-Basic, Caller ID-Beluxe, Enhanced Caller 1D, Enhanced Caller ID with Cal Management nor Call Tracking
(BCLID) can be provisioned for customers with the following service arrangements: Basic 911, FX, FCO, DPA or Dua
Service. Privacy DirectorManager®-service is only available to single and multi-line residence customers.

3. TouchStar® service basic features, including Calling Number Delivery Blocking, cannot be provisioned or utilized on
Toll Terminals and Trunks except as specifically noted in 14. following.

4. Appropriate service charges apply except during Company designated periods of special promotion. Applicable service (0]
charges will be waived for the following situations: Upgrades from Caller ID Basic to Caller |D-Beluxe, Enhanced
Caller ID or Enhanced Caller ID with Call Management, upgrades from Caller |D-Beluxe to Enhanced Caller ID or
Enhanced Caler ID with Call Management; and, upgrades from Enhanced Caller ID to Enhanced Caller ID with Call
Management. The service charge waiver will apply to situations in which the upgrade is the only service order activity.

B

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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Miami, Florida

A13. MISCELLANEOUS SERVICE ARRANGEMENTS
A13.19 TouchStar Service (Cont'd)

A13.19.4 Rates and Char ges (Cont'd)
A. Residence (Cont'd)
(1) Cadl Return (Cont'd)
Nonrecurring Monthly

Charge Rate UsoC

(b)  Per activation® $1.25 $ NA ®
(c)  Denial of Per Activation® - - BCR

(2) Repeat Dialing
(@  Perliné - 5.95 NSQ
(b) Per Activation® $1.25 - NA ®
(c) Denial of Per Activation® - - BRD

(3) CGal-SelectorPersonalized Ring 6 m
@ Per line - 5.95 NSK

(4) Preterred-Selective Call Forwarding M
(a) Per line - 5.95 NCE

(5) Cadll Block
(@ Perline - 5.95 NSY

(6) Cadll Tracing
(& Perline - 5.95 NST
(b)  Per Successful Trace* (non-subscription) 3.50 - NA
(c)  Denial of Per Activation* - - HBG

(7) CadllerID -Basic
(& Perline - 8.00 NSD

(8) Caller ID—bPBeluxe (with ACR) M
(@ Perline - 9.00 NXMCR

Notel: These features are available to the following types of service where facilities permit: single
line residence, multi-line residence, and PBX trunks.

Note2:  Due to technological limitations, in some locations Call Return and Repeat Dialing cannot be
ordered separately.

All AT& T and BdlSouth marks contained herain and as st forth in the tredemearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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FLORIDA
ISSUED: October 17, 2007/SSUED:June 29,2007 EFFECTIVE: November 1, 2007EFFECTNVE-Juby-14,-2007

BY: Marshal M. Criser Il1, President -FL
Miami, Florida

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.19 TouchStar Service (Cont'd)

A13.19.4 Ratesand Charges (Cont'd)
A. Residence (Cont'd)

(9) Caller ID—Beluxe (Without ACR) m
Nonrecurring Monthly
Charge Rate usocC
(&  Perlinefor Multi-Line Hunt Group arrangements $- $9.00 NXMMN
(10) Calling Number Delivery Blocking - Permanent*
(@  Perline - - NOB
(11) Calling Number Delivery Blocking - Per Call
(@  Peractivation - - NA
(12) Anonymous Call RejestionBlocking? m
@  Perline - 5.95 HBY ®
(13) BusyConnect
(@  Per activation®* 1.25 - NA

B. Business
(1) Call Return

(@ Perline - 6.50 NSS

(b)  Per activation® 1.25 - NA

(©) Denial of Per Activation® - - BCR
(2) Repesat Didling

(@ Perline - 6.50 NSQ

(b)  Per activation® 125 - NA

(©) Denial of Per Activation® - - BRD

Notel: Thisfeatureisonly offered to certain customers as per A13.19.3.A.

Note2:  The nonrecurring charge (Secondary Service Charge) for connection of this feature will be
waived for the first 90 days of service availability in each area as conversions occur.

Note3:  These features are available to the following types of service where facilities permit: single line
business, multi-line business and PBX trunks.

Note4:  Denial of per activation of BusyConnect can be obtained using the Repeat Dialing Denia of
Per Activation USOC BRD.

Note5:  Due to technological limitations, in some locations Call Return and Repeat Dialing cannot be
ordered separately.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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BY: Marshal M. Criser |11, President -FL BY-+Joseph-P-LacherPresident-FL

Miami, Florida

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.67 Central Office Blocking With Operator Screening (Cont'd)

A13.67.3 Ratesand Charges(Cont'd)

A. Central Office Blocking with Operator Screening is provided where facilities permit on business lines or PBX trunks for
Hotel/Motel subscribers. (Cont'd)

(2) OptionD
Monthly

Rate uSoC
(@  Perlineor trunk $3.30 HMD

(3) OptionE
(@ Perlineor trunk 3.30 HME

(4) OptionF
(@ Perlineor trunk 3.30 HMF

(5) OptionG
(@  Perlineor trunk 3.30 HMG

(6) OptionH
(@  Perlineor trunk 3.30 HMH

B. For Access Line Service for Payphone Service Provider Telephone subscribers these options are provided in A7.4.4 and
may not be ordered from this section.

A13.68 Reserved for Future Use
A13.69 Reserved for Future Use

A13.70 Privacy ManagerBirecter® Service

A13.70.1 Definition of Feature Offering

A. Privacy DiresterManager® service will provide Caller ID subscribers with the ability to identify unavailable, unknown,
blocked and private numbers. Privacy DirectorManager® service will intercept all unidentified calls before the subscribers
telephone rings. If the call is marked private, the caller will be asked to press 1 to deliver his’her calling information. On
unavailable or unknown numbers, the caller will be asked to state their name. Once the calling party is identified, the
service will ring the subscriber and announce the calling party's information. The subscriber has the option to accept the
call, reject the call, or send a "Do Not Solicit" message to a telemarketer. Privacy DiresterManager® service allows the
subscriber to assign a specia passcode giving callers of hishher choice the ability to bypass Privacy DirectorManager®
service. Subscribers may also switch Privacy DirectorManager® service on or off from his’her own phone.

All AT& T and BdlSouth marks contained herein and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T
Knowledge Venturesor AT& T affiliated companies
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ISSUED: October 17, 2007+SSUED—June- 16,2006 EFFECTIVE: November 1, 2007EFFECTHEJuhy-1.-2006

BY: Marshall M. Criser |1, President -FL
Miami, Florida

Al13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.70 Privacy BirecterManager Service (Cont'd)

A13.70.2 Regulations and Limitations of Service
A. Thefollowing regulations and limitations apply:
1. Privacy BirectorManager serviceis provided subject to availability of facilities.
2. Privacy BirectorManager serviceis available to single and multi-line residence customers.

3. Privacy DirecterManager service is not compatible with Calling Number Delivery Blocking-Permanent, FX, FCO,
ISDN, ADSL or Prestige Communications Service. Privacy DirectorManager service may not be compatible with
RingMaster servicein all switch types.

4. Caller ID-Beluxe and Touch-Tone service are required in order to subscribe to Privacy DirectorManager service.
A13.70.3 Rates and Charges

A. The following rates are for Privacy DirectorManager service only and are in addition to the applicable service charges and
monthly rates for exchange access lines and other services with which this service is associated.

1. Residence

Monthly
Rate usocC
(8  Perlineexcept Complete Choice plan lines $7.95 PMX1R
(b)  Per Complete Choice plan line 4.95 PMX1R

A13.71 Reserved for Future Use

A13.72 Inter-Switch Simplified Message Desk Interface

A13.72.1 General

A. Inter-Switch Simplified Message Desk Interface (ISMDI) service provides subscribers with the capability of receiving call
information over a data link interface for use with voice messaging system (VMS) equipment. Only call information routed
over the Public Switched Telephone Network using the Common Channel Signaling/Signaling System 7 (CCS/SS7) network
is available for ISMDI. The ISMDI data link must be associated with a voice level hunt group assigned to the VMS
subscriber. Incoming call data available from the CCS/SS7 network includes the number called, the type of incoming call
(direct or forwarding due to busy or no answer), the forwarding number, and the calling number. The telephone numbers are
provided as ten digit Directory Numbers.

B. I1SMDI provides the capability for the VMS provider to transmits data messages over the data link to the ISMDI host switch
for use in delivering message waiting notification to VMS client users. These data messages will enable the VMS subscriber
to activate or deactivate message waiting indicators (MWI) on VMS client station lines served by ISMDI compatible central
offices.

C. Thesubscriber had the option of specifying an SS7 Point Code to which MWI messages are to be routed.

All AT& T and BdlSouth marks contained herain and as st forth in the tredemearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
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Al13. MISCELLANEOUS SERVICE ARRANGEMENTS
A13.73 Reserved For Future Use

A13.74 Reserved For Future Use
A13.75 Reserved For Future Use

A13.76 Internet Call Waiting Service

A13.76.1 Definition of Feature Offering

A. Internet Call Waiting service (ICW) allows customers to manage their incoming calls while logged onto the Internet. When a
customer is on the Internet with ICW running and receives a call, a small window pops up on the computer screen with the
name and number of the caller and four disposition options for the call. Those options are as follows:

1. Accept the Cdl: This option terminates the Internet session. The user then must wait for the phone to ring to pick up the
cal.

2. SendtheCall to Voice Mail: This option sends the caller to voice mail if the ICW subscriber has voice mail.

3. Placethe Call on Hold: With this option the subscriber can generate a network announcement to the caller to please hold
while the subscriber completes the current call.

4. Forward the Cal: The subscriber can route the call to another pre-selected phone number

5. Ignorethe Cal/Time-Out: If the subscriber failsto choose a disposition option within 24 seconds, the time-out condition
will occur. The caller will hear continuous ringing until the call is disconnected. Thisis a default option for customers
who do not subscribe to Voice Mail.

Al13.76.2 Regulationsand Limitations of Service
A. Thefollowing regulations and limitations apply:
1. Internet Call Waiting service is provided subject to the availability of facilities.
2. Internet Call Waiting service is available to single and multi-line residence customers.

3. Internet Call Waiting service is not compatible with ISDN, ADSL, Prestige, Privacy-DirecterManager service, FCO or
FX service.

4. The Company's liability arising out of the provision of Internet Call Waiting service, including but not limited to delivery
or non-delivery of calling numbers/names, or the provision of other anonymity options to law enforcement agencies, is
limited as set forth in A2.5.1-ef-this Fari.

5. Telephone numbers/names transmitted via Internet Call Waiting service are intended solely for the use of the subscriber
of this service. Resale of thisinformation is prohibited-by-this Farif.

6. Internet Call Waiting service can be suspended as specified in A2.3.16-ef-thisFariff. During the period of suspension,
no recurring charge applies.

7. Services charges do not apply for download of the Internet Call Waiting software.
A13.76.3 Ratesand Charges'

A. The following rate is for Internet Call Waiting Service only and is in addition to the applicable monthly rate for exchange
access line service and any other service with which this service is associated.

1. Residence

Monthly Rate usocC
(@ PerLine $6.95 CWNET

Notel:  The monthly rate for ICW will be waived for the first thirty days of service.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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TELECOMMUNICATIONS, INC. Cancels Third Revised Page 93Ganeels-Second-Revised-Page 93
FLORIDA
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BY: Marshal M. Criser |11, President -FL BY-+Joseph-P-LacherPresident-FL

Miami, Florida

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.77 Voice Mail Calling Features Package a.k.a. Voice Mail Companion Services @
Package
A13.77.1 Definition of Service
A. The Voice Mail Companion-ServicesCalling Features Package provides a group of basic network services (generally used in ()]

conjunction with voice mail services) at one monthly rate. All services available as part of this package are optionally

available on an individual basis. The Voice Mail Companion-ServicesCalling Features Package consists of the following
services (where available):

Call Forwarding Don’t Answer or Call Forwarding Don’t Answer — Ring Control
Call Forwarding Busy Line and/or Star 98 Access
The following optional features are also available as part of the package:
Message Waiting Indication - Audible or M essage Waiting Indication — Audible/Visua
A13.77.2 Regulationsand Limitations of Service
A. Thefollowing regulations and limitations apply:

1. All regulations and restrictions which normally apply to the services when they are individually provided also apply
when they are provided as part of this package.

2. All services are furnished only from central offices which have been arranged to provide these services. The services are
provided subject to availability of facilities.

3.  The Voice Mail Companion-ServicesCalling Features Package can be suspended as specified in Section A2—ef-this (0]
Faritf. The monthly rate for this service does not apply for the suspension period.

4. The Voice Mail Companion-ServicesCalling Features Package isonly available to individua line residence and business m
subscribers.
5. Service Charges as provided in Section Ad—ef-thisTariff apply for the Voice Mail Companion-ServicesCalling Features m
Package.
A13.77.3 Ratesand Charges
A. TheVoice Mail Companien-ServicesCalling Features Package is offered at the following rate: (W]
1. Perlineequipped
Monthly Rate usocC
(@ Residence $2.00 S98PK
(b) Business 9.75 S9B8CP ®

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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Miami, Florida

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.78 BellSouth Essentials Package &
A13.78.1 Definition of Service
A. The BellSouth Essentials component provides a package of network features/services for residence customers. The &=

component consists of all the features/services listed in B. following.

B. The rates specified herein entitle a residence subscriber to unlimited use of the features/services specified following from the m
listed sections-ef-this Tariff:
A13.9 Call Waiting
A13.19 Cdl Return
A13.77 Voice Mail Companion-ServicesCalling Features Package M

A13.78.2 Regulations and Limitations of Service
A. TheBédlSouth Essentials component is only available to individual line residence subscribers.

o
B. All rules, regulations and limitations specified in the Fariff—sections listed in A13.78.1.B. apply to the respective m
features/services reguested as part of this package. In addition, the rules, regulations and limitations specified in A13.9 and
A13.47 apply to Star 98 Access and Message Waiting I ndication features requested as part of this package.

C. All featuresg/services are furnished only from central offices that have been arranged to provide these services. The
features/services are provided subject to availability of facilities.

D. Service charges specified in Section Ad—ef-thisFariff do not apply for transactions involving only the addition of, deletion of ()]
or changes to features/services requested as part of this package.
E. Existing customers of the BellSouth Essentials component can not take advantage of special promotions for the BellSouth &

Essentials component or any of the features/services specified in A13.78.1.B. preceding unless specifically alowed by the
terms of the specia promotion.

A13.78.3 Rates and Charges

A. The following monthly rate applies for the Bell South Essentials component in addition to the monthly rates specified-in-this Q)]
Farifffor the features/services listed in A13.78.1.B. preceding.

1. Per component package

Monthly UsoC
Rate

(@ Package savings credited to customer per residence line equipped -$2.35 999M c1 [
or 999vM

A13.79 211 Dialing Service
A13.79.1 General

A. 211 Diding Service (“211") is a three digit local dialing arrangement available in specified areas, with BellSouth
Telecommunications, Inc. (“Company”) for delivery of genera information via voice grade facilities, for community
information and referral services. Pursuant to Order 00-256, issued by the Federal Communications Commission (FCC) in CC
Docket 92-105, the 211 code is assigned for access to community information and referral services. In addition, the 211
subscriber must comply with any orders and rules pertaining to 211, adopted by the FCC in rulemaking proceeding CC Docket
92-105.

B. 211 is available in BellSouth Territory only. To provide access to a 211 number to end users in an independent company
territory or to a CLECs end users within the local calling area, the 211 subscriber must make appropriate arrangements with the
independent company or CLEC serving that territory.

C. Theloca Calling Areaof the 211 subscriber will be the Basic Local Calling Area as defined in A3.3 of this Tariff, as facilities
permit. If loca calling areas are merged, and a 211 number exists in both areas, the 211 subscriber who established the 211
Servicefirst in time will be entitled to retain the 211 number in the merged calling area.

Notel: The USOC 999VM should be used if the line is aso equipped with BellSouth Voice Mail @
Service.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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BY: Marshal M. Criser |11, President -FL BY-+Joseph-P-LacherPresident-FL

Miami, Florida

A42. INTEGRATED SERVICES DIGITAL NETWORK (ISDN)

A42.2 ISDN - Residence Service (IRS) (Cont'd)

A42.2.5 Optional Features (Cont'd)
A. Optiona Features (Cont'd)

2. The following features are available with either Custom ISDN or National ISDN. National ISDN customers may
purchase these features for use with either EKTS sets or non-EKTS sets. (Cont'd)

0. Cal Tracing - This feature enables the customer to initiate an automatic trace of the last call received. Upon
activation by the customer, the network automatically sends a message to the Company's Security Department
indicating the calling number, the time the call was received, and the time the trace was activated. The customer
using this feature would be required to contact the local business office for further action.

Call Tracing is available as follows: (a) monthly subscription, or (b) per activation/occasion. If the customer elects
to subscribe to Call Tracing on a monthly basis, unlimited access to the feature is provided with no additional charge
for each activation. Where facilities permit, any customer may utilize Call Tracing on a non-subscription basis with
aper occasion charge for each successful activation of the feature.

Subject to the availability of facilities, access to usage based Call Tracing can be restricted at the customer's request.
A secondary service order charge is applicable on orders involving the capability if no other work is being
performed, except in the following cases: 1) the first ninety (90) days following introduction of usage based Call
Tracing in each areaor, b) ninety (90) days following a new customer's connection date.

p. Cadl Return - This feature enables a customer to place a call to the telephone number associated with the most recent
call received, whether or not the call was answered or the number is known. The customer can dial a code or press a
feature button to request that the network place the call.

If the called lineis not busy, the call is placed. If the called line is busy, a confirmation announcement is heard. Once
the customer hangs up, the network will monitor the busy/idle status of both lines every forty-five seconds for up to
thirty minutes. If during the queuing process both lines become idle, the customer is aerted that the network is ready
to place the call. When the customer picks up the telephone, the call will automatically be placed. If unanswered by
the customer the alerting will repeat every five minutes until answered, or for the remainder of the thirty minute
monitoring interval. Multiple numbers may be placed in queue. The first idle number will be connected first. Both
the customer and the called party may originate and receive calls without affecting the call return feature status.

g- SelectivePreferred Call Forwarding - Allows the customer to transfer selected calls to another telephone number. A
screening list of up to six numbers is created by the customer and placed in the network memory via an interactive
dialing sequence. Subsequently, calls are forwarded to the Call Forwarding telephone number only if the calling
number can be obtained and is found to match a number on the screening list.

If the customer also subscribes to Call Block and the same telephone number is entered on both screening lists, the
Call Block feature must be deactivated to allow the call to be forwarded.

This feature will not work if the incoming call is from a telephone number in a hunt group unless the telephone
number is the main number of the hunt group, or is Telephone Number identified.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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Miami, Florida

A42. INTEGRATED SERVICES DIGITAL NETWORK (ISDN)

A42.2 ISDN - Residence Service (IRS) (Cont'd)

A42.2.5 Optional Features (Cont'd)
A. Optiona Features (Cont'd)

2. The following features are available with either Custom ISDN or National ISDN. National ISDN customers may
purchase these features for use with either EKTS sets or non-EKTS sets. (Cont'd)

r.. Cal Block - This feature provides the customer the ability to prevent incoming calls from up to six different
telephone numbers.

A screening list is created by the customer either by adding the last number associated with the line (incoming or
outgoing), or by preselecting the telephone numbers to be blocked. When a call is placed to the customer's number
from a number on the screening list, the caller receives an announcement indicating that the party he is attempting to
call does not wish to receive calls at thistime.

If the customer also subscribes to Preferred Call Forwarding and/or Call Selector and the same telephone numbers
appear on those screening lists, Call Block will take precedence.

This feature will not work if the incoming cal is from a telephone number in a hunt group unless the telephone
number is the main number of the hunt group, or is Telephone Number identified.

s. Gal-Selector-Personalized Ring 6 - This feature provides an aerting to the subscribing customer for up to six
specific telephone numbers.

The customer creates a screening list of up to six telephone numbers through an interactive dialing sequence. When
acall isreceived from one of the predetermined telephone numbers, the customer is aerted. Calls from the telephone
numbers not included on the screening list will produce a normal ring.

When a telephone number on the Personalized Ring 6Cal-Selector screening list also appears on the Preferred
Selective Call Forwarding list, the Selective Preferred-Call Forwarding will take precedence. Likewise, when the
same number is shown on the Call Block list, the call will be blocked.

The customer's line will not produce an aert if the incoming call is from a telephone number in a hunt group unless
the telephone number is the main number of the hunt group, or is Telephone Number identified.

t. Repeat Dialing - Repeat Dialing, when activated, automatically redials the last number the customer attempted to
cal. If the called lineis not busy, the call will be placed.

If the called line is busy, a confirmation announcement is heard, the customer hangs up and a queuing process
begins. For the next thirty minutes both the calling and called lines are checked periodically for availability to
complete the call. If during this queuing process the called line becomes idle, the customer is aerted that the
network is ready to place the call. When the customer picks up the telephone, the call will automatically be placed.

u. Automatic Line/Direct Connect - Station specially programmed to dia specific internal station number or "O" or the
attendant when the station user goes off-hook.

v. Selective Call Acceptance - Allows customers to accept incoming calls only from certain tel ephone numbers selected
by the customer.

w. Station Restriction - Allows a station line to be assigned various types of restriction.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Third Revised Page 33Second-Revised-Page-33

TELECOMMUNICATIONS, INC. Cancels Second Revised Page 33CaneelsFirst-Revised-Page-33
FLORIDA
ISSUED: October 17, 2007+SSUEB:—Juty-16,-2004 EFFECTIVE: November 1, 2007EFFECHVE-August2,-2004
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Miami, Florida

A42. INTEGRATED SERVICES DIGITAL NETWORK (ISDN)

A42.2 ISDN - Residence Service (IRS) (Cont'd)

A42.2.5 Optional Features (Cont'd)
B. Ratesand Charges (Cont'd)
1. Optiona Features (Cont'd)
b. Optional Circuit Switched Features for use with non-EKTS or EKTS CPE (Cont'd)
(8) Call Pickup

Installation Monthly
Charge Rate uUsoC
(@  Pergroup $1.00 $4.00 LLVCG
(b)  Per member 1.00 2.00 LLXCM
(9) Conference, Drop, Hold and Transfer*
(@  Peruserprofile 1.00 2.00 DS1FN
(10) Six-Way Conference, Drop, Hold and Transfer*
(@  Peruser profile 1.00 12.00 LLY6P
(11) Speed Cdlling
(@ Peruser 1.00 3.00 LLZSU
(12) Visua Message Waiting Indicator
(@ PerPDN 1.00 .50 LLAVP
(13) Audible Message Waiting Indicator
(& Per PDN 1.00 50 MWW
(14) Additional Call Appearance, PDN or DN?
(& each 1.00 .90 DSIFG @
(15) call Tracing
(@  Peruser profile® 1.00 3.50 NST
(b)  Per successful trace 3.50 - NA
()  Perdenid of activation - - HBG
(16) Call Return (5SESS/EWSD®) m
(@  Peruser profile® 1.00 3.50 NSS
(17) SelectivePreferred-Call Forwarding m
(@  Peruser profile® 1.00 2.50 NCE

Notel:  Only onetype of Conference, Drop, Hold and Transfer is allowed per user.

Note2:  Additional Call Appearances on PDN or Secondary Only DN - First Appearance will appear
on all sets where these numbers appear.

Note3:  Featureto be applied per DN on EWSD®. m

All AT& T and BdlSouth marks contained herain and as st forth in the trademarks and service marks section of the Bl South Tariff areowned by AT& T Knowledge
Venturesor AT&T dffil |aed cmpmles
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A42. INTEGRATED SERVICES DIGITAL NETWORK (ISDN)

A42.2 ISDN - Residence Service (IRS) (Cont'd)

A42.2.5 Optional Features (Cont'd)
B. Ratesand Charges (Cont'd)
1. Optiona Features (Cont'd)
b. Optional Circuit Switched Features for use with non-EKTS or EKTS CPE (Cont'd)

(18) Call Block

Installation Monthly
Charge Rate usoC
(@  Peruser profile! $1.00 $3.50 NSY
(19) cal-SelecterPersonalized Ring 6
(@  Per user profile! 1.00 2,50 NSK
(20) Repeat Dialing (5ESS/EWSD)
(@  Per user profile! 1.00 350 NSQ
(21) Automatic Line/Direct Connect
(&  per DN per Terminal (DMS/5ESS) 1.00 75 M6GN9
(22) Selective Call Acceptance
(&  per user profile (DMS/5ESS) 1.00 2.00 M6K 16
(23) Station Restriction - Denied Origination®
(8  per user profile 1.00 1.00 M6LOA
(24) Station Restriction - Denied Termination®
(@  peruser profile 1.00 1.00 MG6LTA
(25) Redirecting Number Delivery
Provisioning only USOC DS1RD
c—(DELETED)
d—(DELETED)

Notel: Festureto be applied per DN on EWSD.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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Al113. OBSOLETE SERVICE OFFERINGS -
MISCELLANEOUS SERVICE ARRANGEMENTS

A113.13 Reserved for Future Use
A113.14 Reserved for Future Use
A113.15 Reserved for Future Use
A113.16 Reserved for Future Use

A113.17 Feature Packages
A113.17.1 The Featur e Package
(Obsoleted January 9, 2004, Type 4. Not available for new installations, additions or on transfers of serviceto a
new location.)
A. Description of Service
1.  Thisfeature package provides a package of network features/services for residence customers.

2. Therate specified herein entitles a residence subscriber to unlimited use of the features/services specified following from
the listed sections of this Tariff:

A13.9 Call Waiting-Beluxel D, Three-Way Calling, Call Forwarding Busy Line', Cal Forwarding Don't
Answer! (with or without Ring Control), Star 98 Access'

A13.19 Caller ID-Beluxe, Call Return

A13.47 Message Waiting I ndication®

A13.70 Privacy Birector-Manager service
B. Regulationsand Limitations of Service

1. This feature package is only available to individual line residence subscribers. A residence subscriber may select any
suitable combination of the features/services listed in A113.17.1.A.2.

2. All rules, regulations and limitations specified in the Fariff-sections listed in A113.17.1.A.2 apply to the respective
features/services requested as part of this package. Nonrecurring programming fees do not apply for features/services
requested as part of this package.

3. All features/services are furnished only from centra offices that have been arranged to provide these services. The
features/services are provided subject to availability of facilities.

4.  Service charges specified in Section Ad—ef-thisTariff do not apply for transactions in which a subscriber only modifies
an existing unit of this feature package by adding, deleting or changing features/services requested as part of the
package.

5. Existing customers of this feature package can not take advantage of special promotions for this feature package or any
of the features/services specified in A113.17.1.A.2 preceding unless specifically allowed by the terms of the specia
promotion.

6. Thisfeature package is not available with aline provided as part of any Complete Choice service or plan, aline specified
in this tariff as Message Rate or Measured Service, or aline equipped with the Bell South Essential's package.
7. This feature package can be suspended as specified in A2.3.16-of thisTariff. During the period of suspension, no
recurring charge applies
C. Ratesand Charges
1. Thefollowing monthly rate applies for this feature package.

Monthly usocC
Rate
(@  Per feature package $17.00 PAMA1
or PAMA2
Notel: The PAMALl USOC must be used to provision the plan when one or more of the
features/services that refer to this footnote are included in this feature package.

All AT& T and BdlSouth marks contained herain and as st forth in the tredemearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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BY: Marshall M. Criser |1, President -FL
Miami, Florida

GENERAL SUBSCRIBER SERVICE TARIFF FOR THE STATE OF FLORIDA

EXPLANATION OF SYMBOLS

When changes are made in any tariff page, a revised page will be issued canceling the tariff page affected; such changes will
be identified through the use of the following symbols:

(B) To signify rates established under bond

© To signify a changed regulation or tariff

(D) To signify discontinued rate, regulation or text

(0] To signify increasein rate

(M) To signify a move from one page to another with no change to text, regulation or
tariff

(N) To signify new rate and/or new regulation, and/or new text

©) To signify obsoleted rate, regulation or text

(R) To signify reduction in rate

S To signify matter already appearing in ancther part of the tariff and repeated for
clarification

©) To signify a change in text but no change in rate or regulation

) To signify USOC added or changed only

) To signify vintaged tariff
The preceding symbols will apply except where additional symbols are identified at the bottom of an individual page or at the
beginning or end of a section or paragraph.

TRADEMARKSAND SERVICEMARKS

AT&T Knowledge Ventures or an AT&T affiliated company owns each trademark or servicemark shown below. Each of
the trademarks or service marks shown below may or may not be an offering available in this Tariff. Marks of other
companies will be identified on the tariff page where the mark appears.

9-1-1 PinPoint® Service

AccuPulse® Service

AdReach® Service

AdWatch® Service

Area Plus® Service/Plan

Back-Up™ Line

BellSouth Answers®

BellSouth Business Choice® Package
Bell South Business Plus® Service/Plan
Bell South Business® Products/Services
BellSouth Choice Rewards® Program
BellSouth Enhanced Solutions™ Service
BellSouth Essentials® Package
BellSouth PSP Rewards® Plan

BellSouth Select Business ™/SM Cards/Program
BellSouth Select® Cards/Program
BellSouth Solutions® Package/Plan

M

M
M
M
M
M
M
M
M
M
M
M
M
M
M
M
M
M

BusyConnect® Service M)(T)

Materid gppearing on thispage previoudy appeared on page(s) 3 of thissection.
All AT& T and BdlSouth marks contained herain and as st forth in the tredemearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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GENERAL SUBSCRIBER SERVICE TARIFF FOR THE STATE OF FLORIDA

TRADEMARKSAND SERVICEMARKS (Cont’d)

AT&T Knowledge Ventures or an AT&T affiliated company owns each trademark or servicemark shown below. Each of ()
the trademarks or service marks shown below may or may not be an offering available in this Tariff. Marks of other

companies will be identified on the tariff page where the mark appears. (Cont’ d)

Complete Choice® Plan/Option/Service

CourtesyComplete® Service
CrisisLink® Service

Custom Advantage™ ™ Package
DAB® Service

Data Answers™ Package
Digital ESSX® Service
Digital Passport™ Service
ESSX® Service

FastAccess® Internet Service
FlexServ® Service
LightGate® Service
Megalink® Service
MemoryCall® Service
MultiServ® Service
PreferredPack® Plan
Premium Answers™ Package
Premium Plus Answers™ Package
Prestige® Service

Privacy Manager® Service
(DELETED)

PulseLink® Service
QuikComplete® Service)
RightTouch® Service
RingMaster® Service
(DELETED)

Saver™ Service

Small Business Select® Program
SMARTGate” Service
SMARTLine® Service
SMARTPath® Service
SMARTRing® Service
Stylist® Service

SynchroNet® Service

(M)(T)
M
M
M
M
M
M
M
M
M
M
M
M
M
M
M
M
M
M
M
M
@)
M
M
M
M
@)

(M)(T)
M
M
M
M
M
M
M

Materid previoudy gppearing on thispage now gppearson page(s) 2 of thissection.
Materid gppearing on thispage previoudy appesred on page(s) 4 of thissection.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

Veturesor AT& T affiliated companies.
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GENERAL SUBSCRIBER SERVICE TARIFF FOR THE STATE OF FLORIDA

TRADEMARKSAND SERVICEMARKS (Cont’d)

AT&T Knowledge Ventures or an AT&T affiliated company owns each trademark or servicemark shown below. Each of
the trademarks or service marks shown below may or may not be an offering available in this Tariff. Marks of other

companies will be identified on the tariff page where the mark appears. (Cont’ d)

Materid previoudy gppearing on thispage now gppearson page(s) 3 of thissection.
All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

The REAL White Pages®

The REAL Yellow Pages®
TouchStar® Service

Unlimited Answers™ Plan
Unlimited Plus Answers™ Plan
Value Answers™

Vaue Plus Answers™ Package
Visual Director® Service
WatchAlert® Service
WatsSaver® Service

Winning Choice™ Package
ZipCONNECT® Service

Veturesor AT& T affiliated companies.

M

M
M
M
M
M
M
M
M
M
M
M
M
(M)
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BY: Marshall M. Criser |1, President -FL
Miami, Florida

SUBJECT INDEX

A.

SUBJECT SECTION
ADDIEVIAEEA DIBIING ....cve ettt b et b e et e st e bt bt s b e bese e s e m e e bt e bt ebeebesE e ee e e neenesbeebeneenbeneennan A139.
ADUSIVE LBNQUBGE. ... vttt etttk b et b st ekt h et E bbbt e b e e b e st nb bbb ek e e e b et et e bt b e st e et e nnene e A2.2.10
Access Line TerminatioNS fOr WATS ..ottt nn e ne e rea A119.5.9
AACCESS SEIVICE LISING ...ttt h st h ettt h e bt b e b e e e e et e Rt e R e e b e s b e eE e e e se e e e neeRe e Rt eEeebenb et et e e e neebeeneseenes A6.7.1
Access Line Service for Payphone Service Provider TEIEPNONES ..o A7.4
PACCESSOIIES.......eeieiteieeeteeeeetteeeseseeesaatee s s saeessabeessaseeesasbsesssabeee s beessasbesesaabee s s bees s sseeeseabeessabeeesenbsaesssbeessneeessnbenesan A2.2.4,A15.15
Accessories Provided Dy the SUDSCITDET ...t A2.2.4
ACOUSLIC OF INAUCEIVE CONNECLIONS ...ttt sttt stttk b ettt b bt e ket b st sb e st s s e bt se et e e b e nb e st b e st ne et e e ene e Al15.14
Additional Engineering, Additional Labor and Miscellaneous Charges...........ccoerirereieirieninese e A5.3
AGAITIONG] LISING -ttt b et b ettt b bt s e b e b b st b bt ne b e e e b et nEes e b e bt et ek e s e b e e nb e st b enenneben
AdjusStment Of SErVICE ITTEQUIBITIES ........ceiiiieieite ettt e b et b e he bt s b e besb et e e e e et ebeeneseeee
Administrative Management SErVICE (AMS) ...ttt ettt st b e et e et e e e e e e e aesbeebeseesbesaeean
AAVANCE PaYMENLS......cveirieiirieiireeieesieeseee e
Advanced Intelligent Network (AIN) Services
AdWatch (BellSouth AIN Virtual Number Call Detail) SErVICE. .......covvueirieirieierrieerie et A34.4
Aggregated Optional Calling Plan

SAVEN SEIVICE ...ttt ettt b bR R et s e bRt R s e R s e R R e R R R R n R R A18.13
Aircom - Miami A3.8.17
Airline Companies and Federal AVIation AGENCY ........oeoieireireireeeresree st see st n e se et seebesnenennas A15.3.3
AIrline Mileage BEIWEEN REIE CENLEIS........coui ettt sttt sttt sh e s b et e b et et aesb e bese e e e s besee s e e e seenesbeebeseesbeseenan A185
Alarm Detection and REPOrtiNg EQUIDMENL .........coviiiiiiieirieisiesesiei sttt st sn s n s neeneas A115.1.5
AllOWANCE FOr INEEITUBLIONS ...ttt et e e e e e seebesseesesbeebentensensenean A2.4.4, A119.5.14
F N L= g g = (<Y I 1] o OSSRV URTORPPROONE A6.7.2
ANONYMOUS Call BIOCKING ... ettt ettt b ettt bt e b e bbbt n st nn s e re st nnerea A13.19.2 (N)
ANONYMOUS Call RGECLION (ACR).....cuiiiiiieieieete ettt ettt b e b e b e e st b e s heseesbesee b e e e st eatsbeabesbesbesbeneeseneennan A13.19.2
AANSWES SUPEIVISION ...ttt ettt sttt et ebe bt e b e e et e heebese e e bese e e e a e e heeaeSE e b e oA e m e e e e Reeae s heeb e e Rt nb e bese e e e s e st eneebeebesaenbenben Al13.61
ANSWEring Service, SECTEtarial FaCilitiES........iuiiiiieeii ettt st e s b e st et e e st enestesbeseete e eneenene AS8.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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BY: Marshall M. Criser |1, President -FL
Miami, Florida

SUBJECT INDEX

C.
SUBJECT SECTION
QA1 BIOCK .ttt b b £ R h £ £ E bbbt £ e bbbttt ne bbb A13.19.2
(05 |1 = (14 o [OOSR A13.19.2
(00 RS 1= ot (o TSSO TR OO PR T A13.19.2
(07 | B I = 1 oo OSSPSR A13.19.2
Call DEEI] INFOMMELION ...tttk et bbbt h et b e st b st n e ke s eb et e b e e e b et e e e st b e st nn s e nnenin A13.62
(07 | I o) 4110 ] o OSSPSR A13.9
Call PErSON (BEIIDOY) . ...eteeiieeteseetiete etttk b bbb st e bbbt e bbb bt b st e b e e b et b et e A28.
Call Tracking - BUIK CalliNg LINE ID......coouiirieeiieieisiet ettt sttt ettt A13.19.2
QA WWAITING ..tttk bbb b s £ E 0 bbb e E e E e E e E R b bttt e b bbbt et bbb A13.9
CaAll WAITING ID ...tttk £ bbb e e bbbt £ £ bbb Rt e bbbttt bt A13.9 Q)
(0 11 g 1 TSSOSO TSSOSO SRR PP A13.19.2 (N)
Caller ID - BESIC (INUITIDEN) ....eeeiieeeeeeieei ettt h ettt b s bt s e e b e e et e e e heeb e e b e s b e s e e s et e meene e s e e bt sbeebesbeneerbe e ensens
Caler ID - Deluxe (with ACR) ...
CAIEN 1D = MUII-LINE ..ottt b b e bbbt b bttt e b b A13.19.2
Calling Number Delivery BIOCKING = Per Call .......c.oieiiiiiieiiciseiseeesee st A13.19.2
Calling Number Delivery Blocking - Permanent A13.19.2
CalliNG PlaNS = SAVES SEIVICE.......iiuiieieieetietesie ettt sttt ae bt s b et e st et e aeehesb e sb e s b et et e b e eheeaeebeebesb et e s e e e e eneeaeebesbeabenean
Cancellation of Application Prior to Completion Of WOTK..........cocirriiiineeeee e
Cancellation of Service for Cause........ccuvvrreenerensiienreenns
Cantonment (Clear Springs and Gateswood, Alabama), Service to
CRllUIBE CAITIEN LISING ..e.vevtvetiieteisteiest ettt sttt ettt bbbt e b b st b e bt skt e b e b et eb et e h e bt n e b e s e b e e e e e b st ne b e n e
Central OffiCe Batery REVEISAl ........oouiiiieeie ettt sttt e ettt e bt sb e e bt b e sb e e b e se et e e e seeaesbeebeseenee s
Central Office Blocking With OpErator SCrEENIMNG ........evrvererreririeiiresrei sttt es et r et e s s e s neenis
Central OffiCe CONCENIIBLON SEIVICE .....veuireeiieieiereetee ettt ettt b ettt b et et e b ettt s b s eb e e b e e b et b e et nenn st nrenn
Central Office CONCENIAOr SEIVICE - TYPE A ...ttt sttt ea e sb e e et b e be b e b e bt seesbesee b e e e e e s enes

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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SUBJECT INDEX

P.

SUBJECT SECTION
PAgING SEIVICE LISHING ..vteuvitererteiirteiirteteri ettt ettt sttt b e bt e b b st b bbb e ke b et nb et b e st ne et e b eb e et e e bt e ens A6.7.15
Payment Arrangements and Credit AIIOWEAINCES...........coiiiiiriiieeeeee et b e st b et e b b se e b e eens A24
PAYIMENT FOF SEIVICE ...ttt bbbt b b b s b bt b s e bt e ket b et nb e bt b e bt et e e b et e ens A24.3
Period for the Presentation Of CLAIMS. ...t nn s A255
Per USE THIree-Way CalliNg .......coiiuiieeieieieie ettt sttt h e bt s b e s b et et et e st e bt s be b e se e e e e e e enesbeabeneas Al13.94
PErSONAITZEA RING B... ..ttt et bbbtk h et e bbbt e ke e e b et et et b et nn b e nnene e A13.19.2 (N)
PIC (Primary Interexchange Carrier) Change Charge...........cooiiieiieeieieie ettt e A1957
PortEdge (BellSouth AIN SM'S Access) Service - Limited Service Offering (LSO) ....c.ovveeveenreieneireieneseereeesecneeiens A34.6
PrEfEITEAPACK PlaN .........ciiiieeiee ettt h ekt b et bbbt ekt b et bbbt et n bt ns A3.4.6
Preferred Call FOrWAITING. .........oii ittt ae bbb e b et et e b e e e e e aeebeebesaesbesbeseensennenean A13.19.2
PremiSES WOIK ChargeS.......ccuviieiiiiisieieieee ettt ettt s te b e et ese e s e esesbe st e st et e e eneeneeteabeneenbeneenean A4.25 A4.3.1
Prestige Communications Package (OBSOIELEA) .........ccuiiiiiiieieee ettt s ee e A112.17
Prestige CommUNICatioNS SENVICE (PCS) .....c.ciuiiiiiiieieieeeeet ettt sttt b e s b e b e b e e et e e e seeaeebeebesaesbeseenean
Prestige Deluxe Service (Obsoleted).........cooveerneenne.
Prestige Single Line Service (PSLS) (Obsol eted)
PHIVACY MBNAGET SEIVICE......e.iitiiiiteiiieeiestetese sttt ettt sttt h et b et b e st b st s e bt e e bt e b e R e b e Rt s e e b e e e R et s e e st e e e b e e nbeseebe e renen A13.70 Q)]
Private Branch Exchange Service (PBX)
Private Line Sampling ATTBNGEMIENT .........ccciiiiieiteiterieie ettt sttt se et sbe b e e e e e e e st s bt ebesaesbebesee s e e eseenesbeebesbesbeseenean
Private Telephone Numbers - See Non-Published (Private) LiStiNg .....cocoeereireeinneineeniee s A6.4
Provision and Ownership

(O DT (=i o] 7= TSROSO A23.11

Of EQUIPMENE AN FACHTTIES. ...ttt ettt e et b et s e A2.3.10

OF Tel@PNONE NUMDEIS ...ttt ettt e e bbbt eeae e ae b e s b e b e b e s e e aeeaeeheeReeb e b e sb et e s et eneebeeneneees A2.3.12

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Third Revised Page 27

TELECOMMUNICATIONS, INC. Cancels Second Revised Page 27
FLORIDA
ISSUED: October 17, 2007 EFFECTIVE: November 1, 2007

BY: Marshall M. Criser |1, President -FL
Miami, Florida

SUBJECT INDEX

SUBJECT SECTION

S Y= S Yo SR TO VPSRRI A18.13

Schedule of Charges for Connecting or Changing SENVICE..........cuiiieirieiriei ittt A4.3

Secondary Service Charge APPIICAIION.........c .ottt be st e et ae bt sbe bt see b e see s e e eseenesbeaben A4.24

Secretarial Line TEMINGLIONS .......ccoeiiriireeerreesreese et e e e e e r et r e r e nr e nr e r e ee A108.2.4

Secretarial Service IN-Dialing ArTANGEMENTS. .......coiiieirieeere ettt e b e bt et e bt see st b e st s ebesnenn Al12.7

SEECHIVE Call FOMWEITING........eitiieieeieieieee ettt b et e e et e st b e e bt se e b e e e e es e e eneeneeseeaeebesbesbeneenbeseensenes A13.19.2 (N)
Selective Class Of Call SCIEENING.......c.iirreirieir ettt bttt b bt b e e b et e e bt s b et bt b eseneenis A13.12
Semiprivate Telephone Numbers - See Non-Listed (Semiprivate) LiStiNG ......cocoveereerniniseiineiesieeseseesesiesesseeseee s AB.5

Service Between Land Wire TEIEPNONES............o ettt s st e e A18.3.1

SEIVICE CRBIGES. ....veeeteeeiteei ettt etttk b ettt b bt h e bt e b st e b e £ e b e e A e A b e st A e b e e h e b b€ ne b e e e R e e e b e a e b e st et b e s e b e e et et s b e st e enn

SErVICE CargeS - DEFINITIONS. ... .cvieeeeieeiieiesie ettt ettt h e b st e e e e et he s bt b e st e s et e st e aeebeeaesbeebene e s e e eseebe st e abeseeseneans

SEPVICE CarQES - EXCEPLIONS. ... ettt ettt sttt b e ae b e b e s e e e et e heebe e b e eb e e e e e e e e ne e st ebe e bt seeabeseeneeneebesnenbenben

Service Charges - Rates and Charges
SEIVICE IITOQUIAITEIES ...ttt et b bt st b e e e e e Rt e aeeb e e b e ee e s e e b e e e s e e meehe e bt seeebeseeneeneebesnenbenbea
Service Management SYSLEM (SMS) SEOMAOE. .....c.urueuerrruireeieierieiriet sttt e b e b et e bt et b st s s nnenin
Service Mark ProteCtion...........oeeeveeeneieninieenecnesesenenens

Service Order Charges - See Service Charges
Service Through Mobile Telephone Service Base StALIONS.........c.ccerrieirieireireeesesieeseee et
Sharing and Resale of Basic Local Exchange Service Listing
Simplified Message Desk INLEIfACE (SIMDI) ..c..ouiiieiieee ettt sttt s b e s b et e e bt aesaesbe b nean
SIGNAITNG ATTBNGEIMIENTS. ... ettt ettt r ettt r st se et e b et re e st b eb e ne b e e e R e st se e s e e b es e se e b e e e R e st neese b entnsebeneebensebe e et ennaneneas
SPECIEl BIllING SEIVICES ...ttt a bbb bt he e b e bt s e et et e R e e Rt e bt ehesEeebese et et e st eneebeebesbeneenen
SPECIA CONSITUCTION ...ttt e bbb st s e bbbt ne b e e b et s e R e b e Rt e b et e R et e b s b st ne b e e b e e nb e r et e
Special Line Filter (ODSOIEIEA) .......couiiiieirieirieeree ettt ek e bbbt bt n s neenis

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Sixth Revised Page 32.1

TELECOMMUNICATIONS, INC. Cancels Fifth Revised Page 32.1
FLORIDA
ISSUED: October 17, 2007 EFFECTIVE: November 1, 2007

BY: Marshall M. Criser |1, President -FL
Miami, Florida
A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Area of Period
Promotion Service Charges Waived Authority
BellSouth’s  Florida Beginning September 24, 2007, residential local exchange customers of AT& T Communications of the Southern 9/24/2007
Service Migration  States, LLC and AT& T Communications of the South Central States, LLC (AT& T Communications) will be to
Territory — Creditsand notified that they will be bulk transferred, in accordance with applicable state Commission and Federal 1/15/2008
From Centra  Waiver Communications Commission (FCC) requirements, to Bell South Telecommunications, Inc, d/b/a AT& T Southeast.

Office where From September 24, 2007 through December 31, 2007, customers who opt out of the bulk transfer process and

services are request that their service be switched to AT& T SE will receive awaiver of the line connection charge (first and

available additional lines). Customers who are bulk transferred will not incur service connection charges.

Beginning November 12, 2007, residential customers who are transferred from AT& T Communicationsto AT& T
SE will be eligible to receive the following service plan and feature credits.  The service plans and feature credits
will be available under the following conditions:
e  Customers are bulked migrated in accordance with the Federal Communications Commission’s (FCC)
bulk migration rules 47 CFR § 64.1120(e) and any applicable state bulk migration rules and,
e  Thecustomer'snew AT&T SE local service plans and/or features rates would exceed their existing
AT&T Communications rates.

FLORIDA SERVICE PLAN MIGRATION CREDITS

From AT& T Comm Services Plan Tonew AT& T SE Plan Credit
One Rate Local CcC $4.05

One Rate State BPP 1.05

One Rate State CC 5.50

Call Plan — Unlimited 2 Pkg CcC 1.05
Call Plan — Unlimited 3 Pkg CcC 1.05
Employee Offer CC 6.05

FLORIDA A LA CARTE FEATURESMIGRATION CREDITS

AT&T Comm Services Features AT&T SE Features Credit
Caller 1D with Number Caller 1D with Number $.05
IAnonymous Call Rejection (ACR) IAnonymous Call Blocking .55
Call Forwarding Preferred Selective Call Forwarding .55
Privacy Screener with Caller ID, Name and ACR Privacy Screener with Caller ID, Name and .55
IAnonymous Call Blocking

Privacy Directory with Complete Choice Privacy Manager with Complete Choice 1.05
Call Forward Busy- Call Alert (for AOL and Other  [Internet Call Waiting 4,95
|SPs)

Call Forwarding Busy/NoAnswer Call Forwarding Busy/NoAnswer 4.50
Call Forwarding Busy No Answer - External Call Forwarding Busy No Answer - External 4.50

AT&T Voice Mail customers migrating from AT& T Call Plan Unlimited, Call Plan Unlimited Plus or Seasonal
Suspend to an AT& T SE basic access line and no additional features will receive a $1.05 credit for their voice mail
companion feature package. All other basic line voice mail customers who subscribe to additional vertical services
will receive a $2.00 credit.

Customers must maintain the qualified service plan or featurein order to receive the applicable credit as set forth
above. If acustomer disconnects or transfers service, the credits will be discontinued. The voice mail companion
feature credit will apply aslong as customers do not change their voice mail service platform or transfer service.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Venturesor AT& T effiliated companies.
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BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Thirty Seventh Revised Page 35

TELECOMMUNICATIONS, INC. Cancels Thirty Sixth Revised Page 35
FLORIDA
ISSUED: October 17, 2007 EFFECTIVE: November 1, 2007

BY: Marshall M. Criser |1, President -FL
Miami, Florida

A2. GENERAL REGULATIONS

A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are approved by the Commission: (Cont'd)

Area of Promotion Service Charges Waived Period Authority
BellSouth's Service Territory  Custom Calling services Secondary Service Charge 01/01/07
-From Central Officeswhere  (residence) to
Custom Calling services are 12/31/07
available.

BellSouth's Service TouchStar services Secondary Service Charge 01/0v/07
Territory-From Central Offices (residence) to
where TouchStar services are 12/31/07
available.

BellSouth's Service Territory  RingMaster service Secondary Service Charge 01/0v/07
-From Central Officeswhere  (residence) to
RingMaster serviceisavailable. 12/31/07
BellSouth's Service Territory  Prestige Communications Secondary Service Charge 01/01/07
-From Central Officeswhere  service to
Prestige Communications (residence) 12/31/07

serviceis available.

BellSouth's Service Territory  Privacy Manager service Secondary Service Charge 01/01/07
-From Central Officeswhere  (residence) to
Privacy Director serviceis 12/31/07
available.

BellSouth's Service Territory  Voice Mail Calling Features Secondary Service Charge 01/01/07
-From Central Officeswhere  package to
Voice Mall Companion (residence) 12/31/07

services package isavailable.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.

M

M



BELLSOUTH

TELECOMMUNICATIONS, INC.
FLORIDA

ISSUED: October 17, 2007

BY: Marshall M. Criser |1, President -FL
Miami, Florida

GENERAL SUBSCRIBER SERVICE TARIFF

First Revised Page 35.5.2.17

Cancels Original Page 35.5.2.17

EFFECTIVE: November 1, 2007

A2. GENERAL REGULATIONS

A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Area of Promotion Service Charges Waived Period
Authority
BellSouth’s Complete Choice Existing Complete Choice --Customer who orders Privacy 02/13/03 (M
Privacy Manager Promotion Residence customerswho order  Manager will receive amonthly to
Privacy Manager service. credit of $3.95 per month against 05/13/03
Complete Choice monthly rate
-- Complete Choice Multi-Line (M
customers are not digible for this
offer.
--Customers can only take
advantage of this offer on one
line.
--Order must be placed on or
before May 13, 2003
B. This Complete Choice Privacy Manager Promotion program will be available in these select wire centersin Florida: Q)]
WC Code WC Name NMA
NSBHFLMA NEW SMYRNA BCH DAYTONA
BEACH
MIAMFLPB MIAM POINCIANA MIAMI
MIAMFLOL MIAM OPA LOCKA MIAMI
MIAMFHL MIAM HIALEAH MIAMI
MIAMFLNS MIAM NORTHSIDE MIAMI
FTLDFLOA FTLD OAKLAND FT.
LAUDERDALE
NDADFLGG NDAD GOLDEN GLADES MIAMI
PMBHFLTA PMBH TAMARAC FT.
LAUDERDALE
FTLDFLSU FTLD SUNRISE FT.
LAUDERDALE
MIAMFLNM MIAM NORTH MIAMI MIAMI

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

Veturesor AT& T affiliated companies.



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF First Revised Page 35.5.2.77

TELECOMMUNICATIONS, INC. Cancels Original Page 35.5.2.77
FLORIDA
ISSUED: October 17, 2007 EFFECTIVE: November 1, 2007

BY: Marshall M. Criser |1, President -FL
Miami, Florida
A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Period
Area of Promotion Service Charges Waived Authority
BellSouth’s Service Territory Value Answers Bundle — --Customersin wire centersin 09/23/03
-- From Central Office where includesComplete Choice Service/ designated Miami, Fort to
services are available (Cont’ d) Privacy Manager Lauderdale, and West Palm 12/21/03
Service/BellSouth Long Distance Beach Metropolitan Statistical
Service Areas (MSAs) who purchase

Complete Choice service, a
--Designated wire centers are: specified BellSouth Long
DEERFIELD BEACH MAIN, FT Distance plan and Privacy
LAUD MAIN RELIEF, CORAL Manager servicewill receive a
RIDGE DLC, CYPRESS, $3.00 per month discount on
JACARANDA, OAKLAND, their Complete Choice service
PLANTATION, SAWGRASS, and awaiver of the monthly
SUNRISE, WESTON, recurring charge for the Privacy
HALLANDALE, PEMBROKE Manager service.
PINES, WEST HOLLYWOOD,
HOLLYWOOD MAIN, CORAL --Customer cannot qualify for

SPRINGS, FEDERAL, this offer more than once.
MARGATE, TAMARAC, HMST
EAST, NARANJA, --Out-of-region customers are

HOMESTEAD MAIN, MIAM not eligible for this promotion.
AIRPORT, ALHAMBRA,

ALLAPATTAH, BAYSHORE, --Thisoffer can be combined
MIAM BEACH, BISCAY NE, with any products not included in
CANAL, DADELAND BLVD, thisgpecific bundle.

FLAGLER, GRANDE,

HIALEAH, INDIAN CREEK, --Thereis no minimum amount
KEY BISCAYNE, MIAM of time that the customer must
METRO, MIAM| SHORES, stay with BellSouth.

NORTH MIAMI, NORTHSIDE,

OPA LOCKA, PALMETTO, --Customer must subscribe to all
POINCIANA, RED ROAD, three products. Complete Choice
SILVER OAKS, W. DADE, W. service, BellSouth Long Distance
MIAMI, ARCH CREEK, service, and Privacy Manager
BRENTWOOD, GOLDEN service.

GLADES, OLETA, PERRINE

MAIN, BELLE GLADE MAIN, --Customer must place order
BOYNTON BEACH MAIN, between September 23, 2003 and
DELRAY BEACH MAIN, DLBH December 21, 2003.

KINGS POINT, JUPITER MAIN,

PAHOKEE MAIN, WPBH --This offer is not available with
GARDENS, GREENACRES, any other bundles that include
HAVERHILL, LAKE WORTH, thethree required components -

WPBH MAIN ANNEX, Complete Choice service,
RIVIERA BEACH, ROYAL BellSouth Long Distance service,
PALM BCH. and Privacy Manager service.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF First Revised Page 35.5.2.78

TELECOMMUNICATIONS, INC. Cancels Original Page 35.5.2.78
FLORIDA
ISSUED: October 17, 2007 EFFECTIVE: November 1, 2007

BY: Marshall M. Criser |1, President -FL
Miami, Florida
A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Period
Area of Promotion Service Charges Waived Authority
BellSouth’s Service Territory Value Answers Bundle — includes --This promotion cannot be 09/23/03
-- From Central Office where Complete Choice Service/ Privacy combined with the reacquisition to
services are available (Cont’d)Manager Service/BellSouth Long bundle offer that includes 12/21/03

Distance Service (Con't) discount on Complete Choice
service, BellSouth Unlimited
Long Distance service, and
Voice Mail service.

--BellSouth will not proactively
convert the base of customers
who may already have these
three products. However, if a
customer who has al three
products callsin, they will be
offered the promotion. Also, any
customer who calls and asks for
the promotion and meets
igibility will be given the offer.

--BellSouth reserves the right to
discontinue this promotion
without notice.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF First Revised Page 35.6.37.2

TELECOMMUNICATIONS, INC. Cancels Original Page 35.6.37.2
FLORIDA
ISSUED: October 17, 2007 EFFECTIVE: November 1, 2007

BY: Marshall M. Criser |1, President -FL
Miami, Florida
A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Period
Areaof Promotion Service Description Authority
BellSouth’s Service BellSouth Off-Net Bell South Off-Net Trial Offer allows residential subscribers to purchase a 1FR (Flat rate  9/08/2005
Territory — From Trial Offer Line or equivalent service) with Caller ID and an eligible affiliate service or DIRECTV® to
Central Office where products. Customers will receive five dollars ($5.00) off the monthly rate for Caller ID,  1/31/2006

services are available freeinstallation and twenty-five dollars ($25.00) cash-back.

Rules and Regulations

--Customers who place anew service order for a 1FR and Caller ID Deluxe plus an
affiliate service bundle may receive free installation and twenty-five dollars ($25.00)
cash back.

--Twenty-five dollars ($25.00) cash back is applied against the landline service.

--Activation fee waiver applies for landline service.

--Requires one (1) affiliate product DIRECTV®, BellSouth FastAccess DSL, BellSouth
Long Distance, or Cingular Wireless®.

--Customer must subscribe to the eligible services on their new service order to receive
this offer.

--Customers may be eligible for Bell South Answers Cash Back and BellSouth
FastAccess DSL cash back offers. No other cash back offers will apply.

--Customers are eligible for one (1) (re)acquisition cash back promotion per twelve (12)
months.

--Offer will be extended to non-BellSouth wire-line, facilities-based win-back customers
upon demand.

--Qualified customers who subscribe to Bell South FastAccess DSL 3.0 service will be
eligible for the promotional discount of ten dollars ($10.00).

--Offer valid for only one (1) serviceline at the intended local service address.
--Customer can combine this with the service connection fee waiver promotion.

--Eligible affiliate products include Cingular Wireless® plans thirty-nine dollars and
ninety-nine cents ($39.99) and up, BellSouth FastAccess DSL 1.5, 3.0 or 6.0 (when
available), eligible DIRECTV® package plans forty-one dollars and ninety-nine cents
($41.99) and up.

--Only customers who correctly redeem the coupon will be digible, and the customer
must continue to have qualifying service at the time the check is processed. If the
customer cancels or discontinues the qualifying service, they will become indigible.

--BellSouth reserves the right to discontinue or modify this promotion at any time.

All AT& T and BdlSouth marks contained herain and as st forth in the trademarks and service marks section of the Bl South Tariff areowned by AT& T Knowledge
Venturesor AT& T ffilisted companies
All trademarks contained herein which are not owned by Bdl South are the property of their repectiveowners
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BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF First Revised Page 35.6.42

TELECOMMUNICATIONS, INC. Cancels Original Page 35.6.42
FLORIDA
ISSUED: October 17, 2007 EFFECTIVE: November 1, 2007

BY: Marshall M. Criser |1, President -FL
Miami, Florida
A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Period
Areaof Promotion Service Description Authority
BdlSouth’s Service BellSouth Customers who purchase the 2 Pack Bundle and an affiliate service will receive $50 Cash  12/15/05
Territory — From Reacquisition 2 Pack Back, optional voice mail service and a discount of $4.00. to
Central Officewhere BUndie Plan 12/1/06

Rul Regulati
services are available ules and Regulations
--Servicesinclude 1FR, Caller ID, Cdl Waiting | D, BellSouth VVoice Mail Calling
Features Package, Star 98, Message Waiting Indicator, Call Forward Busy Line, Call
Forward Don’'t Answer, and BellSouth Long Distance (BSLD) Basic Unlimited Value
Plan

--There are no termination liability restrictions associated with this offer.

--Once the customer completes the above requirements they will receive the specified
discount for the products on their monthly bill.

--If the customer cancels or discontinues one (1) or more of the qualifying services, they
will beineligible for the discount.

--Offer may be combined with cash back offers or other promotional offers on the same
services, as such offers may be concurrently available from time to time, provided that
BellSouth reserves the right to prohibit the combination of this promotion with any other
promotion, at the Company’s sole discretion.

--Subscription to an affiliate product is required to obtain the reacquisition pricing of the
2 Pack package.

--The customer must place their order through a Bell South business office or outbound
telemarketing vendor or alternate channel asindicated.

--This offer may be extended to customers who call into a BellSouth Residential Business
office and request this specific offer.

--Customer must either not currently have local service with BellSouth or not have
service with BellSouth on one or more of their existing lines, including the line on which
the service qualifying for this promotion will be provisioned, or must specifically request
the offer to be eligible to receiveit.

--Customer must have local service or equivalent (wirelessin lieu of wire-line) at the
same local service address on one or more of their existing lines.

--Customer must request service at the same address and in the same name, unless
customer is planning an imminent move from one address in BellSouth territory to
another address in BellSouth territory within thirty (30) days of responding to the offer.
In the case of an imminent move, the BellSouth representative can offer the customer the
promotion and place the order at the new address.

--Customer must not have had local service with BellSouth at least ten (10) days prior to
the new service connection date (unless they are an existing customer specifically
requesting this offer).

--The customer must fill out a coupon and mail the coupon to a specified address by a
specified date in order to receive the $50 Coupon. If the customer cancels or
discontinues the qualifying service prior to fulfillment, he will beineligible for the
reward.

--BellSouth reserves the right to discontinue or modify this promotion at any time
without notice.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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BELLSOUTH

GENERAL SUBSCRIBER SERVICE TARIFF Third Revised Page 35.6.50

TELECOMMUNICATIONS, INC.

FLORIDA
ISSUED: October 17, 2007

BY: Marshall M. Criser |1, President -FL

Miami, Florida

Area of Promotion

BellSouth’s Service BellSouth Retention

Territory — From
Central Office where
services are available

Cancels Second Revised Page 35.6.50

EFFECTIVE: November 1, 2007

A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Service

2 Pack Bundle Plan

Period
Description Authority
All existing, new, and off net subscribers will be eligible to receive 2 Pack Plan and 1/1/07

Select Unlimited Value Plan at a price of $39.99 with the purchase of either DIRECTV® to

or FastAccess DSL. The price of the 2 Pack Plan is $20.00; the only BSLD Unlimited 12/31/07
plan available with this bundleis Select Unlimited Value Plan at a price of $19.99.

Rules and Regulations

-This offer may be extended to customers who call into a Bell South residential business
office and request this specific offer.

-There are no termination liability restrictions associated with this offer.

-Customer must select the following products:

1FR
Caler ID @
Call Waiting ID (M

BellSouth Long Distance (BSLD) Select Unlimited Value Plan
DIRECTV® Tota Choice Plan or higher, or FastAccess DSL Ultra or higher

-Once the customer completes the above requirements they will receive the specified
discount for the products on their monthly bill. If the customer cancels or discontinues
one or more of the qualifying services, they will beineligible for the discount.

-Offer may be combined with cash back offers or other promotional offers on the same
services, as such offers may be concurrently available from time to time, provided that
BellSouth reserves the right to prohibit the combination of this promotion with any other
promotion, at the Company’s sole discretion.

-A specific long distance plan must be selected to receive the bundle pricing.

-Offer valid for only one (1) service line at the intended local service address.

-The customer must place their order through a Bell South business office or outbound
telemarketing vendor or alternate channel asindicated.

-PIC and LPIC selection of BellSouth without selection of aqualifying long distance plan
does not qualify for a bundle and therefore will not enable customersto receive the
discount pricing or bundle offer.

-BellSouth Select Unlimited Savings Value Plan (BSLUS5) must be selected.

-Customer must also purchase DIRECTV® or FastAccess DSL Ultraor higher.

-BellSouth reserves the right to discontinue or modify this promotion at any time without
notice.

All AT& T and BdlSouth marks contained herain and as st forth in the trademarks and service marks section of the Bl South Tariff areowned by AT& T Knowledge
Venturesor AT& T ffiliated companies
All trademarks and service marks contained herein which are not owned by Bell South are the property of their respective owners.



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF First Revised Page 35.6.61

TELECOMMUNICATIONS, INC. Cancels Original Page 35.6.61
FLORIDA
ISSUED: October 17, 2007 EFFECTIVE: November 1, 2007

BY: Marshall M. Criser |1, President -FL
Miami, Florida
A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Period
Areaof Promotion Service Description Authority
BellSouth's Service  BellSouth Customers who purchase the 2 Pack Bundle and an affiliate service will receive $50 Cash ~ 12/2/06
Territory — From Competitive Back. to
Central Office where Acquisition 2 Pack 2/27/07
. ; Bundle .
services are available Rules and Regulations

--Servicesinclude 1FR, Caller ID, Cdl Waiting I D, BellSouth VVoice Mail Calling
Features Package, Star 98, Message Waiting Indicator, Call Forward Busy Line, and
Call Forward Don’'t Answer. The price of the 2 Pack bundleis $18.00.

--Customer must select al least one (1) affiliate service to complete the bundle.

The 2-Pack packageisa class of servicethat isbundled with any affiliate service(s)
(BSLD,DTV, FastAccess DSL, Cingular). Optional BellSouth VVoice mail will be
available free for the life of bundle subscription.

--Customer must have at least one (1) wirelinelocal service or equivalent (wirelessin
lieu of wireling) with a provider other than BellSouth at alocal service addresswith in
the BellSouth territory. The customer must select BellSouth as their local service
provider.

--Customer must request the qualifying service at the same address and in the same name
as the existing service, unless customer is planning an imminent move from one address
in BellSouth territory to another address within thirty (30) days of responding to the
offer. In the case of an imminent move, BellSouth can offer the customer the promotion
and place the order at the new address.

--This offer isnot valid for out of region customers who are new to BellSouth.

--This offer is not available to existing BellSouth customers, however, this offer may be
extended to new or existing Bell South customers who call into a BellSouth residential
business office and request this specific bundle.

--Customer must not have had local service with BellSouth at least ten (10) days prior to
the new service connection date (unless they are an existing customer specifically
requesting this bundle offer).

--BellSouth employees are not eligible for this offer.

--Offer valid for only one (1) serviceline at the intended local service.

--Offer may be combined with cash back offers on other affiliates, or other promotional
offers on the same service, as such offers may be concurrently available from time to
time, provided that the Company reserves the right to prohibit the combination of this
promoation with any other promotion, at the Company's sole discretion. Customers may
combine this offer with the service connection fee waiver promotion.

--This offer is available only in markets where 2-Pack is available.

--BellSouth reserves the right to discontinue or modify this promotion at any time
without notice.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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A2. GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)

A2.10.2 Descriptions (Cont'd)
A. Thefollowing promotions are on file with the Commission: (Cont'd)

Period
Areaof Promotion  Service Description Authority
AT&T Florida Competitive Customers who purchase the 2 Pack package plus an affiliate service will receive $25 Cash  02/28/07
Territory — From Acquisition 2- Back and optional voice mail service. to
Central Officewhere  Pack Bundle 12/31/07

servicesare available (BUNS5) Rules and Regulations
--The 2-Pack package is a class of service that is bundled with any affiliate service(s)
(BSLD, DIRECTV®, FastAccess DSL, Cingular®). Competitive Acquisition customers
who purchase this bundle will be eligible for $25 Cash back.

--The 2 Pack class of service will include the following component, Bundle USOC BUN55,
PAMA 6 Class of service (1FR, Caller ID, Call Waiting I D, BellSouth Voice Mail Calling
Features Package, *98 service, Message Waiting Indicator, Call Forward Busy Line, Call
Forward Don’t Answer). The price of the 2 pack is $18. Customer must select al least one
(2) affiliate service to complete the bundle. Optional BellSouth Voice mail will be available
free for life of bundle subscription.

--Customer must have at least one wirdline local service or equivalent (wirelessin lieu of
wireline) with a provider other than BellSouth at alocal service address with in the
BellSouth territory.

--The customer must select BellSouth astheir local service provider.

--Customer must request the qualifying service at the same address & in the same name as
the existing service, unless customer is planning an imminent move from one addressin
BellSouth territory to another address within thirty (30) days of responding to the offer. In
the case of an imminent move, BellSouth can offer the customer the promotion & place the
order at the new address.

--This offer isnot valid for out of region customers who are new to BellSouth.

--This offer may be extended to new or existing BellSouth customers who call into a
BellSouth residential business office and request this specific bundle.

--Customer must not have had local service with BellSouth at least ten (10) days prior to the
new service connection date (unless they are an existing customer specifically requesting
this bundle offer)

--BellSouth employees are not eligible for this offer.

--Offer cannot be combined with Alliance College Graduate $50 Target® GiftCard or
Alliance PreMover $50 Target® GiftCard. Offer may be combined with cash back offers on
other affiliates, or other promotional offers on the same service, as such offers may be
concurrently available from time to time, provided that the Company reserves the right to
prohibit the combination of this promotion with any other promotion, at the Company's sole
discretion. Customers may combine this offer with the service connection fee waiver
promotion.

All AT& T and BdlSouth marks contained herain and as st forth in the trademarks and service marks section of the Bl South Tariff areowned by AT& T Knowledge
Venturesor AT& T ffiliated companies
All trademarks and service marks contained herein which are not owned by Bell South are the property of their respective owners.
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A3. BASIC LOCAL EXCHANGE SERVICE

A3.4 Flat Rate Service (Cont'd)
A3.4.5 Optional Payment Plansfor Multi-Line Flat Rate Service (Obsoleted, See Section A103)
A3.4.6 PreferredPack Plan
A. Description of Service
1. Theagrlt_aferredPack plan provides the features/services specified following and a flat rate access line with Touch-Tone
capability.

2. The rate specified herein entitles a residence subscriber to unlimited calling to al exchange access lines within the
subscriber’slocal calling area as defined in A3.3.1.

3. Therate specified herein also entitles a residence subscriber to unlimited use of the features/services specified following
from the listed sections of this Tariff:

A13.9 Call Waiting 1D, Three-Way Calling, Call Forwarding Busy Line, Call Forwarding Don’'t Answer
(with or without Ring Control), Star 98 Access

Al13.19 Caller ID, Call Return

Al13.47 Message Waiting Indication

A13.70 Privacy Manager service
B. Regulationsand Limitations of Service

1. The PreferredPack plan is only available to residence subscribers. A residence subscriber may select any suitable
combination of the features/services listed in A3.4.6.A.3.

2. All rules, regulations and limitations specified in the sections listed in A3.4.6.A.3 apply to the respective
features/services requested as part of this package.

3. All features/services are furnished only from centra offices that have been arranged to provide these services. The
features/services are provided subject to availability of facilities.

4.  Service charges specified in Section A4 do not apply for transactions in which a subscriber only modifies an existing
PreferredPack plan package by adding, deleting or changing features/services requested as part of the package.

5.  Existing customers of the PreferredPack plan can not take advantage of special promotions for the PreferredPack plan or
any of the features/services specified in A3.4.6.A.3 preceding unless specifically allowed by the terms of the special
promotion.

6. The PreferredPack plan can be suspended as specified in A2.3.16. During the period of suspension, the rate specified
following applies.

C. Ratesand Charges
1. Thefollowing monthly rates apply for the PreferredPack plan.
Suspend Monthly usocC

Rate Rate
(@  Perplan package $5.50 $27.00 PAMAS

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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A3. BASIC LOCAL EXCHANGE SERVICE

A3.4 Flat Rate Service (Cont'd)

A3.4.7 2 Pack Plan
A. Description of Service
1. The2 Pack Plan provides the features/services specified following and aflat rate access line with Touch-Tone capability.

2. The rate specified herein entitles a residence subscriber to unlimited calling to al exchange access lines within the
subscriber’slocal calling area as defined in A3.3.1.

3. Therate specified herein also entitles a residence subscriber to unlimited use of the features/services specified following
from the listed sections:

A13.9 Call Waiting 1D, Cadl Forwarding Busy Line, Call Forwarding Don't Answer (with or without Ring
Control), Star 98 Access

A13.19 Caler ID
A13.47 Message Waiting Indication
B. Regulationsand Limitations of Service

1. The 2 Pack Plan isonly available to residence subscribers. A residence subscriber may select any suitable combination
of the features/serviceslisted in A3.4.7.A.3, but the customer must select Call Waiting ID and Caller ID.

2. All rules, regulations and limitations specified in the Tariff sections listed in A3.4.7.A.3 apply to the respective
features/services requested as part of this package.

3. All features/services are furnished only from central offices that have been arranged to provide these services. The
features/services are provided subject to availability of facilities.

4.  Service charges specified in Section A4 do not apply for transactions in which a subscriber only modifies an existing 2
Pack Plan package by adding, deleting or changing features/services requested as part of the package.

5. Exigting customers of the 2 Pack Plan can not take advantage of special promotions for the 2 Pack Plan or any of the
features/services specified in A3.4.7.A.3 preceding unless specifically alowed by the terms of the special promotion.
6. The 2 Pack Plan can be suspended as specified in A2.3.16. During the period of suspension, the rate specified following
applies.
C. Ratesand Charges
1. Thefollowing monthly rates apply for the 2 Pack Plan.
Suspend Monthly usocC
Rate Rate
(8  Per plan package $5.50 $22.00 PAMA6

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.9 Custom Calling Services (Cont'd)

A13.9.1 Description of Service (Cont'd)
J.  Call Forwarding Multipath
Provides customers who subscribe to Call Forwarding Busy Line, Call Forwarding Don't Answer, Customer Control Call

Forwarding Busy Line, Customer Control Call Forwarding Don't Answer, Call Forwarding Variable, or Remote Access Call
Forwarding Variable the capability to specify the number of calling paths that will be forwarded to another tel ephone number.

K. Remote Access Call Forwarding Variable
Provides a customer the Call Forwarding Variable feature and the capability to activate and deactivate the service remotely
from any line/equipment capable of Touch-Tone signaling rather than only from the base station line. This feature does not
reguire that a courtesy call be completed to the forward-to telephone number.

L. Call WaitingID

Allows a customer to control the treatment applied to incoming calls while the customer is of-hook on a call. Call Waiting ID
includes the functionality of the Call Waiting feature and provides several additional call disposition options.

Call disposition options provided with Call Waiting I D include:

- Answer the waiting call, placing the first party on hold

- Answer the waiting call, dropping the first party

- Direct the waiting caller to hold viaarecording

- Forward the waiting call to another location (e.g., a voice mailbox or Telephone Answering Service)

- Conference the waiting call with the existing, stable call and, if desired, subsequently drop either leg of the "conferenced”
call.

Utilization of the full capabilities of Call Waiting 1D requires the use of an Analog Display Services Interface (ADSI) -
compatible telephone at the customer's premises. The installation and maintenance of the ADSI-compatible CPE and its
technical capability to function in conjunction with the features specified herein is the responsibility of the customer. The
Company assumes no liability, and will be held harmless, for any incompatibility between this equipment and the network
features described herein.

M. Three-Way Calling with Transfer

This feature allows a user to hold an in-progress call and complete a second call while maintaining privacy from the first call,
or to add on the previously held call for a three-way conference. Incoming calls may be transferred to another access
arrangement on an inter- or intra-switch basis. Where the subscriber originates both legs of a three-way call, those legs will
remain bridged together when the subscriber goes on hook when at least one of the legs is an intra-switch call. Where the
subscriber originates two inter-switch legs of a three-way call, both legs remain bridged when the subscriber goes on hook
where the serving switch is not a 5ESS switch. For such callsin a 5ESS switch, both inter-switch legs are disconnected when
the subscriber goes on hook.

N. Star 98 Access

Allows a subscriber to access a service, generally their local voice mail service, when they dial *98 from their home or
business telephone line.  Star 98 Access connects the customer to the local telephone number, generally of their voice mail
provider, to whom their calls are forwarded viaaversion of Call Forwarding Don’t Answer.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.9 Custom Calling Services (Cont'd)

A13.9.2 Rules, Regulations and Limitations
H. Call Forwarding Multipath

Where facilities permit for a single (non-rotary) exchange line/trunk or a rotary (hunting) arrangement of 10 or less
lines'trunks, up to 10 calling paths will be provided a no charge. For a hunting arrangement greater than 10 lines/trunks,
additional paths (in excess of the 10 provided at no charge) can be purchased. The total number of calling paths cannot exceed
the number of lines/trunks in the forwarding hunting arrangement. In all cases, the number of call forwarding paths is
dependent upon the terminating capability of the forward-to directory number. For the Call Forwarding Don't Answer feature
each call will be forwarded at the completion of each ring cycle. A service order charge will apply to requests to increase or
decrease the number of calling paths. The service order charge will not apply for the first sixty (60) days following the
effective date of this Tariff.

I. Cdl Waiting ID m

1.  Except where specificaly provided otherwise in this Tariff, Call Waiting ID is furnished only to single line residence Q)
customers.

2. Subscribersto Call Waiting |D must have Touch-Tone service. )

3. The customer must have a Calling Identification Delivery feature, such as Caller ID-Basic or Cdler ID for the calling (@)

identification data of the waiting call to be provided following the Call Waiting | D alerting tone.
4. The customer must subscribe to a Call Forwarding Don't Answer feature in order to forward a waiting call to another

location.

5. All terms and conditions, including rates, for the other features associated with the line are as described in the )
feature-specific sections of this Tariff. Such features must be ordered separate from Call Waiting I1D.

6. Servicechargesfor establishment of Call Waiting I D on a customer's line do not apply. )

J.  Three-Way Calling with Transfer

This feature shall not be used to extend calls on a planned and continuing basis to intentionally avoid the payment in whole or
in part of message charges, toll or otherwise, that would regularly be applicable between the stations bridged together by the
subscriber.

K. Star 98 Access

1. Star 98 Access is only available to subscribers on lines which are equipped with a version of Call Forwarding Don’'t
Answer.

2. Star 98 Access is provisioned on a per line basis and functions only from a line provisioned with this feature and the
appropriate auxiliary calling festures.

3. Star 98 Access is not available on ISDN, Prestige, Foreign Central Office (FCO), Foreign Exchange (FX) lines or any (M
Centrex type service.

4.  Star 98 Access may not be compatible with all auxiliary calling features.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
Veturesor AT& T affiliated companies.
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A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.9 Custom Calling Services (Cont'd)

A13.9.3 Rates
A. Residence!

1. Non-Package

@
(b)
(©
(d)
(¢
(®)
(9
(h)
0)
0)

(k)
0]

(m)
(n)
(0)
(P)
(@

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

Monthly

Rate usocC
Call Forwarding Variable? $5.95 ESM
Three-Way Calling? 6.00 ESC
Call Waiting? 6.95 ESX
Speed Calling (8-Code)? 5.95 ESL
Speed Calling (30-Code)? 5.95 ESF
Call Forwarding Busy Line? 150 GCE
Call Forwarding Don't Answer? 1.50 GCJ
Customer Control Call Forwarding Busy Lin€? 3.50 GJP
Customer Control Call Forwarding Don't Answer? 4.00 GJC
Call Forwarding Busy Line Multipath or Customer Control 3.00 CFSBX
Call Forwarding Busy Line Multipath®
Call Forwarding Don't Answer Multipath or Customer Control 3.00 CFSDX
Call Forwarding Don't Answer Multipath®
Call Forwarding V ariable Multipath or Remote Access Call 4.00 CFsSvX
Forwarding Variable Multipath®
Remote Access Call Forwarding Variabl€? 7.00 GCZ
Call Waiting | D? 795  ESXD+
Call Forwarding Don't Answer with Ring Control? 150 GCJRC
Three-Way Calling with Transfer® 695 ESCWT
Star 98 Access’ 100  S98AF

Notel: A secondary service chargeis applicableto all listed services except for Call Waiting | D when
provided on a separate order. (No service charges apply to Call Waiting ID.) No other service
charges are applicable.

Note2:  Monthly rate per central office line equipped.
Note3:  Monthly rate for each path in excess of ten paths.

Note4:  Appropriate local or toll usage charges apply for calls originated by the subscriber, including
connections which continue after the subscriber exits the call.

Veturesor AT& T affiliated companies.
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A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.19 TouchStar Service (Cont'd)
A13.19.2 Definitions of Feature Offerings (Cont'd)

B.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

Repeat Dialing (Cont'd)

If the called line is busy, a confirmation announcement is heard, the customer hangs up and a queuing process begins. For the
next 30 minutes, both the calling and called lines are checked periodicaly for availability to complete the call. If during this
queuing process the called line becomes idle, the customer is notified, via a distinctive ring, that the network is ready to place
the call. When the customer picks up the telephone the call will automatically be placed. In some locations, due to
technological limitations, Repeat Dialing must be purchased with Call Return.

This feature is available, facilities permitting, to residence and business customers as follows. &) monthly subscription, or b)
per activation/occasion. |If the customer subscribes to the feature on a monthly basis, unlimited access is provided with no
additional charge for each activation. Where facilities permit, the feature may be utilized on a non-subscription basis with a
per occasion charge for each activation. Access to the usage option can be restricted at the customer's request at no charge.

Personalized Ring 6 a.k.a. Call Selector

Personalized Ring 6 provides a distinctive ringing pattern to the subscribing customer for up to six specific telephone
numbers.

The customer creates a screening list of up to six telephone numbers through an interactive dialing sequence. When acall is
received from one of the predetermined telephone numbers, the customer is aerted with a distinctive ringing pattern (short,
long, short). Calls from telephone numbers not included on the screening list will produce a normal ring.

If the customer subscribes to Call Waiting in A13.9.1.A.3 of this Tariff and a call is received from a telephone number on the
Personalized Ring 6 screening list while thelineisin use, the Call Waiting tone will aso be distinctive.

When a telephone number on the Personalized Ring 6 screening list also appears on the Selective Call Forwarding list, the
Selective Call Forwarding will take precedence. Likewise, when the same number is shown on the Call Block list, the call will
be blocked.

A customer's line will not produce a distinctive aert if the calling line is not referenced to and originated by the main
telephone number or a Telephone Number identified number that represents all the lines in a collection of lines, such as
multi-line hunt groups.

Selective Call Forwarding a.k.a. Preferred Call Forwarding

Selective Call Forwarding allows the customer to transfer selected calls to another telephone number. A screening list of up to
six numbers is created by the customer and placed in the network memory via an interactive dialing sequence. Subsequently,
calls are forwarded to the Call Forwarding tel ephone number only if the calling number can be obtained and is found to match
anumber on the screening list.

If the customer also subscribes to Call Block and the same telephone number is entered on both screening lists, the Call Block
feature must be deactivated to allow the call to forward.

This feature will not work if the calling line is not referenced to and originated by the main telephone number, or a Telephone
Number identified number that represents al the lines in a collection of lines such as multi-line hunt groups.

Veturesor AT& T affiliated companies.
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A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.19 TouchStar Service (Cont'd)
A13.19.2 Definitions of Feature Offerings (Cont'd)

E.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

Call Block
This feature provides the customer the ability to prevent incoming calls from up to six different telephone numbers.

A screening list is created by the customer either by adding the last number associated with the line (incoming or outgoing), or
by pre-selecting the telephone numbers to be blocked. When a call is placed to the customer's number from a number on the
screening list, the caller receives an announcement indicating that the party he is attempting to call does not wish to receive
calsat thistime.

If the customer also subscribes to Selective Call Forwarding and/or Personalized Ring 6 and the same telephone numbers
appear on those screening lists, Call Block will take precedence.

This feature will not work if the incoming call is from a telephone number in a multi-line hunt group, unless the telephone
number is the main telephone number in the hunt group, or is Telephone Number identified. Additionally, this feature will
not block calls from coin or cellular telephones or operator assisted calls.

Call Tracing

Call Tracing enables the customer to initiate an automatic trace of the last call received.

Upon activation by the customer, the network automatically sends a message to the Company's Security Department indicating
the calling number, the time the call was received, and the time the trace was activated. The customer using this feature would
be required to contact the local business office or Annoyance Call Center for further action. The customer is not provided the
traced number. At the customer's request, the Company will provide assistance and support. If the customer pursues with law
enforcement, the Company will provide the call tracing information to law enforcement.

Only calls from within the same TouchStar service capable area are traceable using Call Tracing.

This feature will not work if the incoming call is from a telephone number in a multi-line hunt group, unless the telephone
number is the main telephone number in the hunt group, or is Telephone Number identified.

If the customer makes or receives another call after hanging up from the annoying call, prior to activating the trace, Call
Tracing will not record the correct number.

Call Tracing is available to residence and business customers as follows: (a) monthly subscription, or (b) per
activation/occasion. If the customer elects to subscribe to Call Tracing on a monthly basis, unlimited access to the feature is
provided with no additional charge for each activation. Where facilities permit, any customer may utilize Call Tracing on a
non-subscription basis with a per occasion charge for each successful activation of the feature.

Subject to the availability of facilities, access to usage based Call Tracing can be restricted at the customer's request at no
charge.

Caller ID - Basic (Number Delivery)
This feature enables the customer to view on adisplay unit the Directory Number (DN) on incoming telephone calls.

Veturesor AT& T affiliated companies.
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A13. MISCELLANEOUS SERVICE ARRANGEMENTS M

A13.19 TouchStar Service (Cont'd) M

A13.19.2 Definitions of Feature Offerings (Cont'd)
G. Cadller ID - Basic (Number Delivery) (Cont'd)

When Caller ID - Basic is activated on a customer's line, the Directory Numbers of incoming calls are displayed on the called
CPE during the first long silent interval of the ringing cycle.

Any customer subscribing to Caller ID - Basic will be responsible for the provision of a display device which will be located
on the customer's premises. The installation, repair, and technical capability of that equipment to function in conjunction with
the feature specified herein will be the responsibility of the customer. The Company assumes no liability and will be held
harmless for any incompatibility of this equipment to perform satisfactorily with the network features described herein.

If the incoming call is from a caller served by aPBX, generally only the main number of the PBX istransmitted and available
for display. However, in certain circumstances, where facilities permit, the information associated with the actual station
originating the call may be transmitted and available for display.

If theincoming call originates from a multi-line hunt group, the telephone number transmitted will always be the main number
of the hunt group unless, facilities permitting, the line is Telephone Number (TN) identified within the group.

Calling number information via Caller ID - Basic is not available on operator handled calls.
H. Caller ID ak.a. Caler ID Deluxe (Name and Number Delivery) Q)]

This feature enables the customer to view on a display unit the calling party Directory Name and Directory Number (DN) on
incoming telephone calls.

A maximum of 15 charactersis alowed for transmission of the calling party Directory Name.

When Caller ID is activated on a customer's line, the calling party Directory Name and Directory Number on incoming calls M
will displayed on the called CPE during the first long silent interval of the ringing cycle. The date and time of the call is also
transmitted to the Caller 1D customer.

Caller ID aso includes Anonymous Call Blocking where facilities are available. This feature alows customers to M
automatically reject incoming calls when the call originates from a telephone number which has invoked a blocking feature

that prevents the delivery of their number to the called party. When Anonymous Call Blocking is activated on the customer's

line and an incoming call marked private is received, the called party's telephone will not ring. The call will be routed to an
announcement and subsequently terminated. The announcement informs the calling party that the person he or sheis trying to

reach will not accept the call as long as the calling number is not delivered. Incoming calls are checked for acceptance or

rejection by Anonymous Call Blocking regardless of the current state of the Anonymous Call Blocking customer's line (e.g.,

off hook or idle).

Subsequent to establishment of Caller 1D, Anonymous Call Blocking can be activated and deactivated at the customer's Q)]
discretion through the use of preassigned feature access codes.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
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BY: Marshall M. Criser |1, President -FL
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A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.19 TouchStar Service (Cont'd)
A13.19.2 Definitions of Feature Offerings (Cont'd)

K.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

Call Tracking - Bulk Calling Line Identification (BCLID) (Cont'd)

Information is transmitted to the Call Tracking customer over a separate channel which is required for feature operation.
Calling and called Directory Numbers (DN), time of day the call was received, busy-idle status of the called line, and the
caling line type (individual or group) are delivered to the customer. This information should be received by the customer's
CPE shortly after reception of the incoming call.

Any customer subscribing to Call Tracking will be responsible for the provision of compatible customer premises equipment
(CPE) which will receive, trandate, display and/or store the transmitted data. The installation, repair, and technical capability
of that equipment to function in conjunction with the feature specified herein will be the responsibility of the customer. The
Company assumes no liability and will be held harmless for any incompatibility of this equipment to perform satisfactorily
with the network features described herein.

If theincoming call is from acaller served by a PBX, generally only the main number of the PBX istransmitted and available
for display. However, in certain circumstances where facilities permit, the information associated with the actua station
originating the call may be transmitted and available for display.

If the incoming call originates from a Multi-Line Hunt Group, the telephone number transmitted and available for display will
always be the main number of the hunt group.

If the incoming call is from a customer who subscribes to RingMaster service, the telephone number transmitted will always
be the main number rather than the RingM aster service number.

Charges for Call Tracking are applicable on a per subscription and a "per calling number delivered" basis, plus appropriate
Service Charges for establishment of the feature on the customer'sline.

(Obsoleted, See Section A113.)
Anonymous Call Blocking a.k.a. Anonymous Call Rejection

This feature allows customers to automatically reject incoming calls when the call originates from a telephone number which
has invoked a blocking feature that prevents the delivery of their number to the called party. When Anonymous Call Blocking
is activated on the customer's line and an incoming call marked private is received, the called party's telephone will not ring.
The call will be routed to an announcement and subsequently terminated. The announcement informs the calling party that the
person he or she is trying to reach will not accept the call as long as the calling number is not delivered. Incoming calls are
checked for acceptance or rejection by Anonymous Call Blocking regardless of the current state of the Anonymous Call
Blocking customer'sline (e.g., off hook or idl€).

A service order isrequired to establish or discontinue Anonymous Call Blocking. Subsequent to establishment, the feature can
be activated and deactivated at the customer's discretion through the use of preassigned feature access codes.

Veturesor AT& T affiliated companies.
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BELLSOUTH

TELECOMMUNICATIONS, INC.

FLORIDA

ISSUED: October 17, 2007

GENERAL SUBSCRIBER SERVICE TARIFF Sixth Revised Page 50.1
Cancels Fifth Revised Page 50.1

BY: Marshall M. Criser |1, President -FL
Miami, Florida

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.19 TouchStar Service (Cont'd)

A13.19.3 Regulations and Limitations of Service
A. Thefollowing limitations apply:

1

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

TouchStar service is provided subject to the availability of facilities. Additionally, the features described will only
operate on calls originating and terminating within TouchStar service equipped offices. Also, feature screening lists can
only contain telephone numbers of subscribers served out of TouchStar service capable offices.

TouchStar service features are available to single and multi-line residence and business customers unless otherwise
specified following. TouchStar services are compatible with either rotary dial or Touch-Tone service, except that
BusyConnect service will not work with rotary dia in most offices. Caller ID - Basic and Caller ID are available for
single and multi-line residence and business customers. Enhanced Caller ID and Enhanced Caler ID with Cadl
Management are available only to business customers with non-hunting lines or on the last line of a series completion
arrangement. Enhanced Caller ID and Enhanced Caller ID with Call Management are not available for Centrex Type
Services customers. Caller ID-Basic, Caller ID, and Enhanced Caller ID and Enhanced Caller ID with Call Management
are not available for Private Branch Exchange (PBX) customers. Call Tracking (BCLID) is not available for single line
arrangements but it is available for PBX and multi-line business customer. Neither Caller ID-Basic, Caller 1D, Enhanced
Caller ID, Enhanced Caller ID with Call Management nor Call Tracking (BCLID) can be provisioned for customers
with the following service arrangements: Basic 911, FX, FCO, DPA or Dual Service. Privacy Manager service is only
available to single and multi-line residence customers.

TouchStar service basic features, including Calling Number Delivery Blocking, cannot be provisioned or utilized on Toll
Terminals and Trunks except as specifically noted in 14. following.

Appropriate service charges apply except during Company designated periods of special promotion. Applicable service
charges will be waived for the following situations: Upgrades from Caller ID Basic to Caller ID, Enhanced Caller ID or
Enhanced Caller ID with Call Management, upgrades from Caller ID to Enhanced Caller ID or Enhanced Caller ID with
Call Management; and, upgrades from Enhanced Caller ID to Enhanced Caller ID with Call Management. The service
charge waiver will apply to situations in which the upgrade is the only service order activity.

Veturesor AT& T affiliated companies.
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BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Twelfth Revised Page 52

TELECOMMUNICATIONS, INC. Cancels Eleventh Revised Page 52
FLORIDA
ISSUED: October 17, 2007 EFFECTIVE: November 1, 2007

BY: Marshall M. Criser |1, President -FL
Miami, Florida

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.19 TouchStar Service (Cont'd)

A13.19.4 Rates and Charges (Cont'd)
A. Residence (Cont'd)
(1) Cadl Return (Cont'd)
Nonrecurring Monthly

Charge Rate

(b)  Per activation® $1.25 $

(c)  Denial of Per Activation® - -
(2) Repeat Dialing

(@ Perliné - 5.95

(b)  Per Activation® $1.25

(c)  Denial of Per Activation® -
(3) Personalized Ring 6

(&  Perline - 5.95
(4) Selective Call Forwarding

(a) Per line - 5.95
(5) Cadll Block

(@ Perline - 5.95
(6) Call Tracing

(@ Perline - 5.95

(b)  Per Successful Trace! (non-subscription) 3.50 -

(c)  Denial of Per Activation® -
(7) CadllerID -Basic

(& Perline - 8.00
(8 Caller ID (with Anonymous Call Blocking)

(@ Perline - 9.00

Notel: These features are available to the following types of service where facilities permit: single

line residence, multi-line residence, and PBX trunks.

Note2:  Due to technological limitations, in some locations Call Return and Repeat Dialing cannot be

ordered separately.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
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BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Eighteenth Revised Page 53

TELECOMMUNICATIONS, INC. Cancels Seventeenth Revised Page 53
FLORIDA
ISSUED: October 17, 2007 EFFECTIVE: November 1, 2007

BY: Marshall M. Criser |1, President -FL
Miami, Florida

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.19 TouchStar Service (Cont'd)

A13.19.4 Rates and Charges (Cont'd)
A. Residence (Cont'd)

(9) Cdler ID (Without Anonymous Call Blocking) Q)]
Nonrecurring Monthly
Charge Rate usocC
(&  Perlinefor Multi-Line Hunt Group arrangements $- $9.00 NXMMN
(10) Calling Number Delivery Blocking - Permanent*
(& Perline - - NOB
(11) Calling Number Delivery Blocking - Per Call
(@  Peractivation - - NA
(12) Anonymous Call Blocking? )
€] Per line - 5.95 HBY
(13) BusyConnect
(@  Per activation®* 1.25 - NA

B. Business
(1) Call Return

(@ Perline - 6.50 NSS

(b)  Per activation® 1.25 - NA

(©) Denial of Per Activation® - - BCR
(2) Repesat Didling

(@ Perline - 6.50 NSQ

(b)  Per activation® 125 - NA

(©) Denial of Per Activation® - - BRD

Notel: Thisfeatureisonly offered to certain customers as per A13.19.3.A.

Note2:  The nonrecurring charge (Secondary Service Charge) for connection of this feature will be
waived for the first 90 days of service availability in each area as conversions occur.

Note3:  These features are available to the following types of service where facilities permit: single line
business, multi-line business and PBX trunks.

Note4:  Denial of per activation of BusyConnect can be obtained using the Repeat Dialing Denia of
Per Activation USOC BRD.

Note5:  Due to technological limitations, in some locations Call Return and Repeat Dialing cannot be
ordered separately.
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BY: Marshall M. Criser |1, President -FL
Miami, Florida

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.67 Central Office Blocking With Operator Screening (Cont'd)

A13.67.3 Rates and Charges (Cont'd)

A. Central Office Blocking with Operator Screening is provided where facilities permit on business lines or PBX trunks for
Hotel/Motel subscribers. (Cont'd)

(2) OptionD
Monthly

Rate uSoC
(@  Perlineor trunk $3.30 HMD

(3) OptionE
(@ Perlineor trunk 3.30 HME

(4) OptionF
(@ Perlineor trunk 3.30 HMF

(5) OptionG
(@  Perlineor trunk 3.30 HMG

(6) OptionH
(@  Perlineor trunk 3.30 HMH

B. For Access Line Service for Payphone Service Provider Telephone subscribers these options are provided in A7.4.4 and
may not be ordered from this section.

A13.68 Reserved for Future Use
A13.69 Reserved for Future Use

A13.70 Privacy Manager Service

A13.70.1 Definition of Feature Offering

A. Privacy Manager service will provide Caller ID subscribers with the ability to identify unavailable, unknown, blocked and
private numbers. Privacy Manager service will intercept all unidentified calls before the subscribers telephone rings. If the
call is marked private, the caller will be asked to press 1 to deliver his’her calling information. On unavailable or unknown
numbers, the caller will be asked to state their name. Once the calling party isidentified, the service will ring the subscriber
and announce the calling party's information. The subscriber has the option to accept the call, reject the call, or send a"Do
Not Solicit" message to a telemarketer. Privacy Manager service alows the subscriber to assign a special passcode giving
calers of his/her choice the ability to bypass Privacy Manager service. Subscribers may also switch Privacy Manager
service on or off from his/her own phone.

All AT& T and BdlSouth marks contained herain and as st forth in the trademarks and service marks section of the Bell South Tariff areowned by AT& T
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TELECOMMUNICATIONS, INC. Cancels Eleventh Revised Page 91
FLORIDA
ISSUED: October 17, 2007 EFFECTIVE: November 1, 2007

BY: Marshall M. Criser |1, President -FL
Miami, Florida

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.70 Privacy Manager Service (Cont’d)

A13.70.2 Regulations and Limitations of Service
A. Thefollowing regulations and limitations apply:
1. Privacy Manager serviceis provided subject to availability of facilities.
2. Privacy Manager serviceis avail able to single and multi-line residence customers.

3. Privacy Manager serviceis not compatible with Calling Number Delivery Blocking-Permanent, FX, FCO, ISDN, ADSL
or Prestige Communications Service. Privacy Manager service may not be compatible with RingMaster service in all
switch types.

4. Caller ID and Touch-Tone service are required in order to subscribe to Privacy Manager service.
A13.70.3 Rates and Charges

A. Thefollowing rates are for Privacy Manager service only and are in addition to the applicable service charges and monthly
rates for exchange access lines and other services with which this serviceis associated.

1. Residence

Monthly
Rate usocC
(8  Perlineexcept Complete Choice plan lines $7.95 PMX1R
(b)  Per Complete Choice plan line 4.95 PMX1R

A13.71 Reserved for Future Use

A13.72 Inter-Switch Simplified Message Desk Interface

A13.72.1 General

A. Inter-Switch Simplified Message Desk Interface (ISMDI) service provides subscribers with the capability of receiving call
information over a data link interface for use with voice messaging system (VMS) equipment. Only call information routed
over the Public Switched Telephone Network using the Common Channel Signaling/Signaling System 7 (CCS/SS7) network
is available for ISMDI. The ISMDI data link must be associated with a voice level hunt group assigned to the VMS
subscriber. Incoming call data available from the CCS/SS7 network includes the number called, the type of incoming call
(direct or forwarding due to busy or no answer), the forwarding number, and the calling number. The telephone numbers are
provided as ten digit Directory Numbers.

B. ISMDI provides the capability for the VMS provider to transmits data messages over the data link to the ISMDI host switch
for use in delivering message waiting notification to VMS client users. These data messages will enable the VMS subscriber
to activate or deactivate message waiting indicators (MWI) on VMS client station lines served by ISMDI compatible central
offices.

C. Thesubscriber had the option of specifying an SS7 Point Code to which MWI messages are to be routed.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
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TELECOMMUNICATIONS, INC. Cancels Third Revised Page 92
FLORIDA
ISSUED: October 17, 2007 EFFECTIVE: November 1, 2007

BY: Marshall M. Criser |1, President -FL
Miami, Florida

Al13. MISCELLANEOUS SERVICE ARRANGEMENTS
A13.73 Reserved For Future Use

A13.74 Reserved For Future Use
A13.75 Reserved For Future Use

A13.76 Internet Call Waiting Service

A13.76.1 Déefinition of Feature Offering

A. Internet Call Waiting service (ICW) allows customers to manage their incoming calls while logged onto the Internet. When a
customer is on the Internet with ICW running and receives a call, a small window pops up on the computer screen with the
name and number of the caller and four disposition options for the call. Those options are as follows:

1. Accept the Cdl: This option terminates the Internet session. The user then must wait for the phone to ring to pick up the
cal.

2. SendtheCall to Voice Mail: This option sends the caller to voice mail if the ICW subscriber has voice mail.

3. Placethe Call on Hold: With this option the subscriber can generate a network announcement to the caller to please hold
while the subscriber completes the current call.

4. Forward the Cal: The subscriber can route the call to another pre-selected phone number

5. Ignorethe Cal/Time-Out: If the subscriber failsto choose a disposition option within 24 seconds, the time-out condition
will occur. The caller will hear continuous ringing until the call is disconnected. Thisis a default option for customers
who do not subscribe to Voice Mail.

Al13.76.2 Regulationsand Limitations of Service
A. Thefollowing regulations and limitations apply:
1. Internet Call Waiting service is provided subject to the availability of facilities.
2. Internet Call Waiting service is available to single and multi-line residence customers.

3. Internet Call Waiting service is not compatible with ISDN, ADSL, Prestige, Privacy Manager service, FCO or FX (@)
service.
4. The Company's liability arising out of the provision of Internet Call Waiting service, including but not limited to delivery Q)

or non-delivery of calling numbers/names, or the provision of other anonymity options to law enforcement agencies, is
limited as set forth in A2.5.1.

5. Telephone numbers/names transmitted via Internet Call Waiting service are intended solely for the use of the subscriber M
of this service. Resale of thisinformation is prohibited.

6. Internet Call Waiting service can be suspended as specified in A2.3.16. During the period of suspension, no recurring m
charge applies.

7. Services charges do not apply for download of the Internet Call Waiting software.
A13.76.3 Ratesand Charges'

A. The following rate is for Internet Call Waiting Service only and is in addition to the applicable monthly rate for exchange
access line service and any other service with which this service is associated.

1. Residence

Monthly Rate usocC
(@ PerLine $6.95 CWNET

Notel:  The monthly rate for ICW will be waived for the first thirty days of service.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
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Miami, Florida

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.77 Voice Mail Calling Features Package a.k.a. Voice Mail Companion Services M
Package
A13.77.1 Definition of Service
A. The Voice Mail Calling Features Package provides a group of basic network services (generally used in conjunction with )

voice mail services) at one monthly rate. All services available as part of this package are optionaly available on an
individual basis. The Voice Mail Calling Features Package consists of the following services (where available):

Call Forwarding Don’t Answer or Call Forwarding Don’t Answer — Ring Control
Call Forwarding Busy Line and/or Star 98 Access
The following optional features are also available as part of the package:
Message Waiting Indication - Audible or Message Waiting Indication — Audible/Visua
A13.77.2 Regulationsand Limitations of Service
A. Thefollowing regulations and limitations apply:

1. All regulations and restrictions which normally apply to the services when they are individually provided also apply
when they are provided as part of this package.

2. All services are furnished only from central offices which have been arranged to provide these services. The services are
provided subject to availability of facilities.

3.  The Voice Mail Calling Features Package can be suspended as specified in Section A2. The monthly rate for this )
service does not apply for the suspension period.
4. TheVoice Mail Calling Features Package is only available to individua line residence and business subscribers. Q)]
5. Service Charges as provided in Section A4 apply for the Voice Mail Calling Features Package. (T)
A13.77.3 Ratesand Charges
A. TheVoice Mail Calling Features Package is offered at the following rate: Q)]
1. Perlineequipped
Monthly Rate usocC
(@ Residence $2.00 S98PK
(b) Business 9.75 S98CP

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
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A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.78 BellSouth Essentials Package
A13.78.1 Definition of Service
A. The BellSouth Essentials component provides a package of network features/services for residence customers. The
component consists of all the features/services listed in B. following.
B. The rates specified herein entitle a residence subscriber to unlimited use of the features/services specified following from the
listed sections:
A13.9 Call Waiting
A13.19 Call Return
A13.77 Voice Mail Calling Features Package
A13.78.2 Regulations and Limitations of Service
A. The BelSouth Essentials component is only available to individual line residence subscribers.

B. All rules, regulations and limitations specified in the sections listed in A13.78.1.B. apply to the respective features/services
requested as part of this package. In addition, the rules, regulations and limitations specified in A13.9 and A13.47 apply to Star
98 Access and Message Waiting I ndication features requested as part of this package.

C. All featuresg/services are furnished only from central offices that have been arranged to provide these services. The
features/services are provided subject to availability of facilities.

D. Service charges specified in Section A4 do not apply for transactions involving only the addition of, deletion of or changes to
features/services requested as part of this package.

E. Exigting customers of the BellSouth Essentials component can not take advantage of special promotions for the BellSouth
Essentials component or any of the features/services specified in A13.78.1.B. preceding unless specifically alowed by the
terms of the specia promotion.

A13.78.3 Rates and Charges

A. The following monthly rate applies for the BellSouth Essentials component in addition to the monthly rates for the
features/services listed in A13.78.1.B. preceding.

1. Per component package

Monthly UsoC

Rate
(@ Package savings credited to customer per residence line equipped -$2.35 999M C
or 999vMm*

A13.79 211 Dialing Service
A13.79.1 General

A. 211 Diding Service (“211") is a three digit local dialing arrangement available in specified areas, with BellSouth
Telecommunications, Inc. (“Company”) for delivery of general information via voice grade facilities, for community
information and referral services. Pursuant to Order 00-256, issued by the Federal Communications Commission (FCC) in CC
Docket 92-105, the 211 code is assigned for access to community information and referral services. In addition, the 211
subscriber must comply with any orders and rules pertaining to 211, adopted by the FCC in rulemaking proceeding CC Docket
92-105.

B. 211 is available in BellSouth Territory only. To provide access to a 211 number to end users in an independent company
territory or to a CLECs end users within the local calling area, the 211 subscriber must make appropriate arrangements with the
independent company or CLEC serving that territory.

C. Theloca Calling Areaof the 211 subscriber will be the Basic Local Calling Area as defined in A3.3 of this Tariff, as facilities
permit. If local calling areas are merged, and a 211 number exists in both areas, the 211 subscriber who established the 211
Servicefirst in time will be entitled to retain the 211 number in the merged calling area.

Notel: The USOC 999VM should be used if the line is aso equipped with BellSouth Voice Mail
Service.
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BY: Marshall M. Criser |1, President -FL
Miami, Florida

A42. INTEGRATED SERVICES DIGITAL NETWORK (ISDN)

A42.2 ISDN - Residence Service (IRS) (Cont'd)

A42.2.5 Optional Features (Cont'd)
A. Optiona Features (Cont'd)

2. The following features are available with either Custom ISDN or National ISDN. National ISDN customers may
purchase these features for use with either EKTS sets or non-EKTS sets. (Cont'd)

0. Cal Tracing - This feature enables the customer to initiate an automatic trace of the last call received. Upon
activation by the customer, the network automatically sends a message to the Company's Security Department
indicating the calling number, the time the call was received, and the time the trace was activated. The customer
using this feature would be required to contact the local business office for further action.

Call Tracing is available as follows: (&) monthly subscription, or (b) per activation/occasion. If the customer elects
to subscribe to Call Tracing on a monthly basis, unlimited access to the feature is provided with no additional charge
for each activation. Where facilities permit, any customer may utilize Call Tracing on a non-subscription basis with
aper occasion charge for each successful activation of the feature.

Subject to the availability of facilities, access to usage based Call Tracing can be restricted at the customer's request.
A secondary service order charge is applicable on orders involving the capability if no other work is being
performed, except in the following cases: 1) the first ninety (90) days following introduction of usage based Call
Tracing in each areaor, b) ninety (90) days following a new customer's connection date.

p. Cadl Return - This feature enables a customer to place a call to the telephone number associated with the most recent
call received, whether or not the call was answered or the number is known. The customer can dia a code or press a
feature button to request that the network place the call.

If the called lineis not busy, the call is placed. If the called line is busy, a confirmation announcement is heard. Once
the customer hangs up, the network will monitor the busy/idle status of both lines every forty-five seconds for up to
thirty minutes. If during the queuing process both lines become idle, the customer is aerted that the network is ready
to place the call. When the customer picks up the telephone, the call will automatically be placed. If unanswered by
the customer the alerting will repeat every five minutes until answered, or for the remainder of the thirty minute
monitoring interval. Multiple numbers may be placed in queue. The first idle number will be connected first. Both
the customer and the called party may originate and receive calls without affecting the call return feature status.

g- Selective Call Forwarding - Allows the customer to transfer selected calls to another telephone number. A screening Q)]
list of up to six numbers is created by the customer and placed in the network memory via an interactive dialing
sequence. Subsequently, calls are forwarded to the Call Forwarding telephone number only if the calling number can
be obtained and is found to match a number on the screening list.

If the customer also subscribes to Call Block and the same telephone number is entered on both screening lists, the
Call Block feature must be deactivated to allow the call to be forwarded.

This feature will not work if the incoming call is from a telephone number in a hunt group unless the telephone
number is the main number of the hunt group, or is Telephone Number identified.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge
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Miami, Florida

A42.2 ISDN -

A42. INTEGRATED SERVICES DIGITAL NETWORK (ISDN)
Residence Service (IRS) (Cont'd)

A42.2.5 Optional Features (Cont'd)
A. Optiona Features (Cont'd)

2. The following features are available with either Custom ISDN or National ISDN. National ISDN customers may
purchase these features for use with either EKTS sets or non-EKTS sets. (Cont'd)

r.

All AT& T and BdlSouth marks contained herain and as st forth in the trademearks and service marks section of the Bell South Tariff areowned by AT& T Knowledge

Call Block - This feature provides the customer the ability to prevent incoming calls from up to six different
telephone numbers.

A screening list is created by the customer either by adding the last number associated with the line (incoming or
outgoing), or by preselecting the telephone numbers to be blocked. When a call is placed to the customer's number
from a number on the screening list, the caller receives an announcement indicating that the party he is attempting to
call does not wish to receive calls at thistime.

If the customer also subscribes to Preferred Call Forwarding and/or Call Selector and the same telephone numbers
appear on those screening lists, Call Block will take precedence.

This feature will not work if the incoming call is from a telephone number in a hunt group unless the telephone
number is the main number of the hunt group, or is Telephone Number identified.

Personalized Ring 6 - This feature provides an aerting to the subscribing customer for up to six specific telephone
numbers.

The customer creates a screening list of up to six telephone numbers through an interactive dialing sequence. When
acall isreceived from one of the predetermined telephone numbers, the customer is aerted. Calls from the telephone
numbers not included on the screening list will produce a normal ring.

When a telephone number on the Personalized Ring 6 screening list also appears on the Selective Call Forwarding
list, the Selective Call Forwarding will take precedence. Likewise, when the same number is shown on the Call
Block list, the call will be blocked.

The customer's line will not produce an alert if the incoming call is from a telephone number in a hunt group unless
the telephone number is the main number of the hunt group, or is Telephone Number identified.

Repeat Dialing - Repeat Dialing, when activated, automatically redials the last number the customer attempted to
cal. If the called lineis not busy, the call will be placed.

If the caled line is busy, a confirmation announcement is heard, the customer hangs up and a queuing process
begins. For the next thirty minutes both the calling and called lines are checked periodically for availability to
complete the call. If during this queuing process the called line becomes idle, the customer is aderted that the
network is ready to place the call. When the customer picks up the telephone, the call will automatically be placed.

Automatic Line/Direct Connect - Station specially programmed to dia specific internal station number or "O" or the
attendant when the station user goes off-hook.

Selective Call Acceptance - Allows customers to accept incoming calls only from certain telephone numbers selected
by the customer.

Station Restriction - Allows a station line to be assigned various types of restriction.

Veturesor AT& T affiliated companies.
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A42. INTEGRATED SERVICES DIGITAL NETWORK (ISDN)

A42.2 ISDN - Residence Service (IRS) (Cont'd)

A42.2.5 Optional Features (Cont'd)
B. Ratesand Charges (Cont'd)
1. Optional Features (Cont'd)
b. Optional Circuit Switched Features for use with non-EKTS or EKTS CPE (Cont'd)
(8) Call Pickup

Installation Monthly
Charge Rate uUsoC

(@  Pergroup $1.00 $4.00 LLVCG

(b)  Per member 1.00 2.00 LLXCM
(9) Conference, Drop, Hold and Transfer*

(@  Peruser profile 1.00 2.00 DS1FN
(10) Six-Way Conference, Drop, Hold and Transfer*

(@  Peruser profile 1.00 12.00 LLY6P
(11) Speed Cdlling

(@ Peruser 1.00 3.00 LLZSU
(12) Visua Message Waiting Indicator

(@ PerPDN 1.00 .50 LLAVP
(13) Audible Message Waiting Indicator

(& Per PDN 1.00 50 MWW
(14) Additional Call Appearance, PDN or DN?

(@ each 1.00 .90 DS1FG
(15) call Tracing

(@  Peruser profile® 1.00 3.50 NST

(b)  Per successful trace 3.50 - NA

()  Perdenid of activation - - HBG
(16) Cdl Return (5SESS/EWSD) m

(@  Peruser profile® 1.00 3.50 NSS
(17) SelectiveCall Forwarding Q)]

(@  Peruser profile® 1.00 2.50 NCE

Notel:  Only onetype of Conference, Drop, Hold and Transfer is allowed per user.

Note2:  Additional Call Appearances on PDN or Secondary Only DN - First Appearance will appear
on all sets where these numbers appear.

Note3:  Featureto be applied per DN on EWSD. M
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A42. INTEGRATED SERVICES DIGITAL NETWORK (ISDN)

A42.2 ISDN - Residence Service (IRS) (Cont'd)

A42.2.5 Optional Features (Cont'd)
B. Ratesand Charges (Cont'd)
1. Optional Features (Cont'd)
b. Optional Circuit Switched Features for use with non-EKTS or EKTS CPE (Cont'd)

(18) Call Block

Installation Monthly
Charge Rate usoC

(@  Peruser profile! $1.00 $3.50 NSY
(19) Personalized Ring 6 (M

(@  Peruser profile! 1.00 2,50 NSK
(20) Repeat Dialing (5ESS/EWSD)

(@  Per user profile! 1.00 350 NSQ
(21) Automatic Line/Direct Connect

(&  per DN per Terminal (DMS/5ESS) 1.00 75 M6GN9
(22) Selective Call Acceptance

(&  per user profile (DMS/5ESS) 1.00 2.00 M6K 16
(23) Station Restriction - Denied Origination®

(@  peruser profile 1.00 1.00 M6LOA
(24) Station Restriction - Denied Termination®

(@  peruser profile 1.00 1.00 MG6LTA
(25) Redirecting Number Delivery

Provisioning only USOC DS1RD

Notel:  Featureto be applied per DN on EWSD.
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Al113. OBSOLETE SERVICE OFFERINGS -
MISCELLANEOUS SERVICE ARRANGEMENTS

A113.13 Reserved for Future Use
A113.14 Reserved for Future Use
A113.15 Reserved for Future Use
A113.16 Reserved for Future Use

A113.17 Feature Packages
A113.17.1 The Featur e Package
(Obsoleted January 9, 2004, Type 4. Not available for new installations, additions or on transfers of serviceto a
new location.)
A. Description of Service
1.  Thisfeature package provides a package of network features/services for residence customers.
2. Therate specified herein entitles a residence subscriber to unlimited use of the features/services specified following from
the listed sections of this Tariff:
A13.9 Call Waiting ID, Three-Way Calling, Call Forwarding Busy Line', Call Forwarding Don’t Answer®
(with or without Ring Control), Star 98 Access*
A13.19 Caller ID, Call Return
Al13.47 Message Waiting Indication®
A13.70 Privacy Manager service
B. Regulationsand Limitations of Service

1. This feature package is only available to individual line residence subscribers. A residence subscriber may select any
suitable combination of the features/services listed in A113.17.1.A.2.

2. All rules, regulations and limitations specified in the sections listed in A113.17.1.A.2 apply to the respective
features/services requested as part of this package. Nonrecurring programming fees do not apply for features/services
requested as part of this package.

3. All features/services are furnished only from centra offices that have been arranged to provide these services. The
features/services are provided subject to availability of facilities.

4.  Service charges specified in Section A4 do not apply for transactionsin which a subscriber only modifies an existing unit
of this feature package by adding, deleting or changing features/services requested as part of the package.

5.  Existing customers of this feature package can not take advantage of special promotions for this feature package or any
of the features/services specified in A113.17.1.A.2 preceding unless specifically allowed by the terms of the specia
promotion.

6. Thisfeature package is not available with aline provided as part of any Complete Choice service or plan, aline specified
in thistariff as Message Rate or Measured Service, or aline equipped with the Bell South Essentials package.

7.  This feature package can be suspended as specified in A2.3.16. During the period of suspension, no recurring charge
applies

C. Ratesand Charges
1. Thefollowing monthly rate appliesfor this feature package.

Monthly UsoC
Rate
(&  Perfeature package $17.00 PAMA1!
or PAMA2
Notel: The PAMALl USOC must be used to provision the plan when one or more of the
features/services that refer to thisfootnote are included in this feature package.
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